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BARCLAY 


LAKESIDE  LABORATORIES 


PHARMACEUTICALS 


RAWDON,  LEEDS,  LS  19  7YA 


Telephone:  Rawdon  (0532)  502143 
Telex:  557292 

AS  THEIR  SOLE  AGENTS  IN  U.K. 


Barclay  Pharmaceuticals  Representatives  will  call  on  you  shortly. 

Please  address  all  further  enquiries  for  Oralcer  to  your  local  wholesaler  or 
Barclay  Pharmaceuticals. 


■  Although  it  is  generally  believed  that  there  is  no  suitable  remedy  for  mouth  ulcers,  yet  encouraging  clinical 
reports  are  gradually  establishing  Oralcer  as  an  effective  treatment  in  the  Medical  and  Pharmaceutical  pro- 
fessions. Oralcer  does  not  contain  local  anaesthetic  or  analgesic  but  combines  antimycotic  and  anti-bacterial 
action  and  is  also  effective  in  cases  where  secondary  bacterial  or  candidial  infection  complicates  initial  oral 
ulceration.  Sufferers  of  recurrent  oral  ulcers  when  disappointed  by  most  treatments  often  ask  for  their  Chemist's 
informed  opinion.  Vitabiotics  Ltd  offer  free  samples  to  Pharmacists  to  try  in  such  cases  of  severe  and  re- 
current oral  ulcerations  where  other  treatments  have  failed. 
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Comment 


Apathy's  reward 

It  is  a  measure  of  the  apathy  and  disunity  in  pharmacy 
that  the  National  Pharmaceutical  Union  should  feel 
the  need  to  carry  out  its  own  referendum  on  the  use  of 
the  "chemist"  title  in  advertising  (p  193).  The  same 
question,  has  after  all,  already  been  asked  by  the 
Council  of  the  Pharmaceutical  Society  of  the  Society 
branches — albeit  on  the  basis  of  a  highly  biased 
statement  in  the  Society's  journal.  But  NPU  members 
are  themselves  part  of  the  Society  and  its  branches,  so 
should  they  not  have  been  active  enough  to  ensure 
that  the  branch  decisions  were  taken  after  proper 
consideration  of  the  effect  on  retail  pharmacy?  There 
are  rumours  of  "unrepresentative"  branch  meetings, 
but  whose  fault  is  that?  Certainly  not  the  members 
who  attended.  Fortunately  the  NPU  vote  should  be 
known  before  a  final  Society  decision. 

If  Mallinson  House  does  elicit  a  response  different 
from  that  accorded  Bloomsbury  Square,  the  NPU 
might  consider  encouraging  its  members  to  take  a 
more  positive  role  in  Society  branch  affairs.  "Unrepre- 
sentative minorities"  cannot  be  expected  always  to 
take  decisions  acceptable  to  a  "silent  majority". 

The  NPU  Executive,  in  its  arguments,  warns  that 
the  pharmacist  may  become  the  only  trader  unable  to 
use  the  word  "chemist"  in  connection  with  his 
business  and  the  danger  is  certainly  real.  But  equal 
concern  needs  to  be  expressed  about  the  continued 
reference  to  "pharmacies"  in  Co-operative  movement 
national  Press  advertising.  The  "Care"  judgment  has 
not,  apparently,  led  to  any  second  thoughts  and  it  is 
now  time  for  the  Pharmaceutical  Society  to  make 
public  whether  it  intends  to  take  action.  "Chemist" 
may  be  in  dispute,  but  "pharmacy"  must  be  defended. 

Sin  of  omission? 

Chemists,  by  implication,  are  under  a  cloud  for 
alleged  overcharging  on  the  products  of  LR  Industries 
Ltd.  As  the  Monopolies  Commission  report  makes 
plain  (p216),  unreasonable  profit  margins  have 
accrued  not  only  to  the  manufacturers  but  to  the 
retailer.  But  if  the  chemist  has  sinned,  it  has  been  a 
sin  of  omission. 

Price  structures  for  contraceptives  were  inaugurated 
in  a  public  mood  of  abhorence.  The  products  could 
not  be  merchandised — customers  might  be  offended, 
the  pharmacy  was  permitted  only  a  "discreet  notice" 
that  they  were  stocked,  it  was  an  under-the-counter 
trade  society  preferred  to  pretend  did  not  exist,  and 
companies  such  as  Boots  could  afford  to  ban  it  from 
their  branches.  Margins  under  such  circumstances 
were,  with  reason,  higher  than  the  norm.  Now  times 
have  changed.  Display  units  are  in  use  and  self  selec- 
tion is  the  order  of  the  day.  But  relatively  few  retailers 
have  yet  felt  free  to  show  cut  prices  or  "special  offers", 
despite  the  new  climate  of  opinion.  Thus  prices  have 
been  "maintained" — though  latterly  without  the  backing 
of  a  manufacturer's  recommendation. 

Following  the  report,  the  public  may  expect  prices  to 
come  down.  But  it  is  unlikely  that  they  wj||  want 
a  supermarket  approach  in  professional  Premises. 
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24  reasons  for  dispensing  Larodopa 


The  first  twenty-three 
are  money:  23x10p=£2.30 
-the  amount  you  save 
on  every  200  tablets 
dispensed  compared  with 
the  most  expensive  brand. 
Intact,  Larodopa  is  the 
most  economical  and  most 
frequently  prescribed  brand 
of  levodopa  tablets. 

The  twenty-fourth  reason 
is  that  Larodopa  is  available 
as  double-scored,  500mg 
tablets  only.  So  one  strength 
will  fill  all  your  levodopa 
tablet  prescriptions  and 
simplify  your  storage  problems. 

Larodopa 

Levodopa  at  the  lowest  price 


<(roch^> 


Further  information  is  available  on  request.  Roche  Products  Limited,  15  Manchester  Square,  London  W1M  6AP  J470027 
Larodopa  is  the  trade  mark  for  Roche  pharmaceutical  preparations  containing  levodopa. 
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VAT  maze  ahead 

Retailers  who  have  had  time  to  read 
Customs  and  Excise  Notice  No  727— VAT  Special 
schemes  for  retailers — (see  p  206),  must  surely  agree 
with  the  reaction  of  NPU  representatives  who  have 
had  six  meetings  with  the  Department  of  Customs 
and  Excise.  "Horrified"  was  the  word  they  used  (C  &  D, 
February  1 ,  p  1 24),  to  describe  the  complexities  of  the 
schemes  which  are  open  to  the  small  to  medium 
retailer  operating  more  than  two  rates  of  VAT — 
counting  zero  rate  as  a  separate  rate.  It  certainly  was 
not  too  strong  a  word. 

Sifting  through  the  nine  schemes  open  to  the  retail 
pharmacist  with  an  annual  turnover  of  over  £25,000 — 
and  most  must  be  in  that  category  today,  only  two 
schemes,  B  and  F,  would  seem  to  be  applicable. 


Scheme  B  falls  by  the  wayside  if  more  than  two  rates 
of  tax  are  applied  which  then  leaves  scheme  F.  To 
operate  that  scheme,  as  the  NPU  pointed  out  to  the 
Chancellor  last  week  (p  1 61 ),  will  involve  the 
pharmacist  in  the  purchase  of  one  or  more  multi-total 
cash  registers  in  order  to  divide  their  takings  at  the 
point  of  sale.  It  is  only  a  short  time  in  terms  of  a  cash 
register's  life  since  retailers  were  involved  in  a  change- 
over of  tills  to  accommodate  decimal  currency.  To 
operate  some  of  the  other  schemes  would  involve  an 
enormous  amount  of  time  in  book  keeping,  etc.  In 
fact  they  are  impractical  in  the  current  situation 
where  efficiency  and  cost  cutting  are  essential.  To  pay 
special  staff  to  work  full-time  on  such  unproductive 
work  is  unacceptable  even  in  the  largest  businesses. 

The  country  cannot  afford  such  waste  of  manpower 
and  the  sooner  the  Treasury  realises  this  and  tells  the 
Chancellor  the  better  for  all. 


NPU  poll  on  'chemist  —  but 
Council  decides  Jno  change1 


The  National  Pharmaceutical  Union  is 
canvassing  its  members  to  find  out  the 
extent  of  support  for  the  use  of  the 
"chemist"  title  in  advertising  —  but  the 
action  comes  as  the  Pharmaceutical 
Society's  Council  announces  a  motion  for 
the  Branch  Representatives  meeting  to  pre- 
serve the  existing  restrictions  (see  p  198). 

A  document  being  circulated  this  week 
seeks  backing  for  an  Executive  Committee 
policy  statement  based  on  the  belief  that 
for  the  foreseeable  future  most  pharma- 
cies will  have  to  rely  on  a  measure  of 
retailing  success  for  their  existence.  "But 
it  is  not  enough  merely  to  provide  a 
service,"  says  the  Executive.  Pharmacists 
can,  and  often  do,  pool  their  resources 
in  order  to  buy  on  better  terms,  but 
attractive  prices  are  useless  unless  the 
public  knows  about  them.  The  key  to 
modern  retailing  is  advertising  .  .  .  but 
how  can  publicity  for  NPU  members  be 
properly  conducted  if  they  are  not  per- 
mitted to  identify  themselves  by  the  title 
best  known  to  the  public  —  chemist? 
There  is  no  other  word  which,  looking  at 
the  average  pharmacy  as  a  whole,  des- 
cribes them  more  accurately. 

"If  a  chemist  cannot  describe  himself 
as  a  chemist  publicly,  what  else  is  left? 
It  is  simply  not  good  enough  to  reply 
'that  is  not  my  problem'.  It  is  a  prob- 
lem to  be  faced  by  all  NPU  members, 
and  we  suggest,  by  the  Council  of  the 
Society  too.  We  are  not  seeking  to  turn 
NPU  members  into  "supermarketeers"; 
we  are  saying  that  chemists  should  be 
given  an  equal  chance  to  tell  the  public 
what  they  have  to  offer." 

The  NPU  agrees  with  the  Council  that 
the  advertising  of  professional  services 
should  not  be  permitted  but  does  not  agree 
that  the  mere  appearance  of  the  word 
"chemist"  in  an  otherwise  commercial  ad- 
vertisement is  sufficient  to  imply  pro- 
fessional services.  "The  NPU  draws  a 
distinction  between  'chemist'  and  the  other 
restricted  titles  such  as  'pharmacy',  'phar- 
macist' and  'dispensing  chemist',  the  dis- 


tinction being  based  on  the  different 
images  created  by  the  words  in  the  minds 
cf  the  public. 

"The  High  Court  has  held  that  the 
use  of  the  word  'chemist'  in  the  expres- 
sion 'chemists  sundries'  by  an  unqualified 
trader  is  not  unlawful.  It  seems  that  we 
are  in  danger  of  reaching  a  position  in 
which  anyone  but  a  chemist  may  use  the 
word  in  that  way." 

The  Executive  considers  that  members' 
lives  should  not  be  made  more  difficult  by 
asking  them  to  earn  a  living  "with  one 
hand  tied  behind  their  backs". 

NPU  members  are  being  asked  to  sig- 
nify their  support  to  the  Executive's 
policy  —  or  to  state  their  reasons  for 
disagreeing. 

£35  target  for  assistants 

The  recent  national  conference  of  the 
retail  private  trades  section  of  the  Union 
of  Shop,  Distributive  and  Allied  Workers 
decided  to  call  on  the  Union's  Executive 
Council  to  press  for  a  £35  minimum 
weekly  wage  and  for  the  payment  of 
adult  rates  at  18  years.  The  Union's 
current  target  figure  is  £30  a  week,  and 
any  decision  to  raise  it  would  be  taken 
after  the  Union's  general  meeting  in 
April  an  USDAW  spokesman  told  C&D. 

Scottish  arbitrators  decide 
against  contractors 

The  arbitrators  in  the  Scottish  contrac- 
tors' remuneration  dispute  with  the  Scot- 
tish Home  and  Health  Department  have 
come  down  on  the  side  of  the  Department 
against  the  pharmacists.  C&D  understands 
that  the  arbitrators'  report  was  received 
by  the  two  sides  last  week,  but  no 
details  had  been  released  as  we  went  to 
press. 

Scottish  contractors  asked  for  arbitra- 
tion last  November  on  their  claim  for  a 
notional  salary  of  £7,096  which  would 
have  included  reimbursement  of  National 
Insurance  and  superannuation  at  an  esti- 


mated 71  per  cent.  They  were  also  claim- 
ing 27  per  cent  on  capital  employed.  The 
arbitrators  were  the  Scottish  Department 
of  the  Advisory  Concilliation  and  Arbi- 
tration Service  and  a  full-day  meeting  was 
held  in  Edinburgh  last  month  to  hear  the 
arguments  from  both  sides. 

Mr  M.  M.  McNeill,  secretary,  Phar- 
maceutical General  Council  (Scotland) 
h?s  declined  to  comment  on  the  report 
before  it  has  been  discussed  by  the 
Council  on  February  26. 
□  A  revised  container  allowance  for 
Scottish  contractors  of  l-55p  on  all  pre- 
scriptions dispensed  from  December  1 
has  been  announced  by  the  Scottish  Home 
and  Health  Department. 

New  superintendent  for 
Boots  the  Chemists  Ltd 

Mr  J.  M.  T.  Ross  is  to  relinquish  his  post 
as  pharmacy  superintendent  of  Boots  the 
Chemists  Ltd  in  order  to  concentrate  on 
his  other  role  of  London  area  director. 
From  April  1,  when  Mr  Ross  will  be 
redesignated  London  area  and  pharmacy 
services  director,  the  company's  phar- 
macy superintendent  will  be  Mr.  Bernard 
Silverman. 

Mr  Silverman  joined  Timothy  Whites 
&  Taylors  in  1945  and  qualified  as  a 
pharmacist  in  1949.  After  a  succession  of 
branch  managements  he  became  a  district 
manager  in  1959  and  territorial  general 
manager  in  1964.  After  the  merger  with 
Boots  he  was  appointed  TGM  in  1970. 

Mr  Ross,  who  has  been  superintendent 
for  some  ten  years,  will  continue  as 
deputy  chairman  of  the  company's  phar- 
macy practice  committee  of  which  Mr 
Silverman  will  also  be  a  member.  He  is 
expected  to  retain  his  positions  on  the 
Central  NHS  (Chemist  Contractors)  and 
other  committees. 

Change  of  venue 

The  venue  of  the  protest  meeting 
arranged  by  the  National  Chamber  of 
Trade  on  February  17  (last  week  p  162) 
has  been  changed  to  The  Central  Hall, 
Westminster.  From  the  response  it  seems 
Caxton  Hall  will  not  be  large  enough  to 
accommodate  all  those  who  wish  to  pro- 
test at  the  way  in  which  business  initia- 
tive is  being  taxed  and  stifled  states  the 
Chamber. 


194    Chemist  &  Druggist 


'How  the  pay  claim  was 
won'-  ASTMS  officer 


Determination  is  needed  in  salary  nego- 
tiations, Mr  J.  Mercer,  divisional  officer 
of  the  Association  of  Scientific,  Technical 
and  Managerial  Staffs  told  the  recent 
Guild  of  Hospital  Pharmacists'  branch 
delegates  meeting  (last  week,  p  163).  The 
full  text  of  Mr  Mercer's  speech,  which 
has  since  become  available,  shows  what 
he  meant  by  "determination"  —  and  how 
last  year's  large  salary  award,  was  won 
for  hospital  pharmacists. 

On  the  claim,  Mr  Mercer  said:  As  soon 
as  it  was  clear  that  there  was  going  to 
be  an  end  to  the  Pay  Board  the  claim  was 
prepared.  It  created  the  biggest  stir  in 
pharmacy,  in  other  parts  of  the  profes- 
sion and  the  NHS  that  has  ever  been 
made.  Members  were  delighted.  The  pro- 
fession as  a  whole  was  sceptical.  The 
claim  was  later  raised  upwards.  Knees 
started  to  tremble,  hammers  and  nails 
were  being  examined  by  pharmacists  as 
the  tools  for  the  placards  and  barricades, 
or  at  least  I  hoped. 

The  claim  was  presented.  Two  crucial 
meetings  took  place  with  Department 
representatives  and  I  made  it  clear  that 
there  must  be  payment  before  next  March 
otherwise  there  would  be  trouble.  I  made 
it  very  clear  that  if  nothing  was  forth- 
coming I  would  marshal  the  resouces 
of  ASTMS  and  spend  my  entire  time 
organising  pharmacists  into  dispute  action. 
I  meant  it  and  the  DHSS  knew  that.  If  1 
had  to  go  into  action  I  am  confident 
there  would  have  been  massive  support 
from  those  really  suffering  —  the  pre- 
registration  student,  basic,  staff  and  prin- 
cipal grades. 

Use  of  'muscle' 

You  were  not  tested.  ASTMS  has  been 
tested  by  the  DHSS  and  they  know  what 
wc  have  done  and  what  we  will  do.  That 
is  the  muscle  of  trade  unionism.  That  is 
why  you  merged  and  that  is  why  we  will 
be  successful;  intelligent  use  of  muscle 
is  the  most  efficient  use  of  strength. 

Dr  David  Owen,  the  Health  Minister, 
pressed  ASTMS  to  come  and  discuss  the 
developing  role  of  hospital  pharmacy  with 
him  as  soon  as  we  could,  providing  he 
was  re-elected  and  remained  Minister  (it 
was  the  time  of  the  second  general  elec- 
tion in  1974).  The  Whitley  Council  met 
with  an  offer  of  40  per  cent  of  the  claim 
which  was  rejected.  Improvements  were 
later  made  and  the  final  deal  struck. 
Ministerial  authority  had  to  be  obtained 
before  the  general  election  hotted  up  and 
the  agreement  bottled  up  in  case  the 
Conservatives  were  re-elected  and  reintro- 
duced statutory  wage  controls.  Assimila- 
tion was  therefore  done,  not  as  a  sophis- 
ticated exercise,  considering  every  detail; 
it  was  done  to  give  everyone  massive  rises. 


to  get  the  advance  letter  signed  and  in 
the  system  prior  to  any  new  Government 
being  able  to  stop  it.  I  had  to  agree  with 
Dr  Owen  to  delay  publicity  until  after  the 
general  election  so  that  the  increases  (over 
40  per  cent)  would  not  fuel  Tory  fires. 

The  common  incremental  date  of 
January  1  was  part  of  the  deal;  it  en- 
abled us  to  get  the  January  1,  1975,  pay- 
ment. You  would  not  have  gone  into 
dispute  to  bring  the  date  forward.  This 
date,  indeed  any  date,  creates  problems; 
some  we  may  be  able  to  resolve,  some  we 
will  not. 

In  the  public  sector  it  would  be  foolish 
to  ignore  the  effect  of  government  think- 
ing and,  whilst  this  must  at  times  be 
opposed,  the  deal  eventually  struck  was 
in  my  professional  assessment  the  best  the 
circumstances  warranted  and  the  least  the 
members  were  prepared  to  accept. 

Success  comes  from  hard  work,  and 
determination  of  effort.  Next  time  support 
may  be  needed  from  you;  you  may  need 
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to  take  action  absolutely  alien  to  you. 
You  are  professionals,  so  am  I,  and  to- 
gether we  shall  aim  to  get  for  you  a  fair 
and  reasonable  reward.  To  get  such  a 
reward  we  will  be  as  determined  and  as 
united  as  either  doctors  or  dockers.  Both 
groups  are  professional  —  insular,  pro- 
tected, powerful,  corporate,  pre-entry 
closed  shop  groups.  Pharmacists  have  got 
to  gear  themselves  to  be  the  same  with- 
out sacrificing  anything  other  than 
subjectivity. 

Inherited  claims  include  on-call,  stand- 
by, acting  allowances,  and  lecture  fees — 
these  will  be  processed  at  the  right  time. 
The  doctors  are  pushing  on  several  of 
these  items  and  I  think  our  joint  interests 
will  be  to  see  what  they  get  rather  than 
what  is  being  received  elsewhere.  I  say 
that  by  1980  at  the  very  outside  will  see 
substantial  improvements.  The  thinking 
cn  part-timers  is  to  do  away  with  session- 
al payments  and  have  pro-rata. 

The  1974  NHS  reorganisation  will  not 
be  repeated  for  a  long  time.  The  posts  of 
regional  pharmaceutical  officer  will  only 
occur  through  death  or  retirement,  simi- 
larly for  other  NHS  posts.  The  extra- 
ordinary rapid  promotion  of  people  as 
a  system  to  disguise  inadequate  salaries 
will  not  be  a  problem  in  the  future.  We 
have  therefore  the  need  to  provide  not 
only  for  the  current  incumbent,  but  also 
for  the  hospital  pharmacists  of  the  next 
five  years  or  so.  Haste  is  not  in  our  in- 
terest. Noel  Hall  took  two  years  to 
report,  so  time  is  on  our  side. 


British  medical  and  cosmetic  advertising  criticised 


Medical  and  cosmetic  advertisements  are 
singled  out  for  particular  criticism  in  a 
report  published  this  week  by  the  Con- 
sumers' Association. 

Of  the  3,000  advertisements  scanned  in 
the  UK  by  the  Bureau  European  des 
Unions  de  Consommateurs,  430  (14  per 
cent)  were  considered  misleading,  inclu- 
ding 198  which  were  judged  to  be 
breaches  of  the  UK  Code  of  Advertising 
Practice.  The  medical  and  cosmetics 
advertisements  together  contained  the 
largest  number  of  abuses. 

The  authors  express  serious  reservations 
about  any  advertisement  that  implicitly 
suggests  self -diagnosis  and  medication  and 
feels  that  advertisements  for  vitamin  and 
mineral  preparations  should  state  clearly 
that  most  people  do  not  require  extra 
vitamins. 

Several  advertisements  claimed,  cor- 
rectly, that  ingredients  were  medically 
approved  but  presented  this  claim  in  such 
a  way  as  to  imply  that  the  product  itself 
was  "medically  approved."  The  authors 
feel  that  the  approval  of  an  ingredient 
should  not  be  expressed  in  such  terms. 

Products  criticised  as  being  advertised 
in  a  misleading  way  include:  Max  Fac- 
tor's Swedish  Formula  make-up  for 
claiming  to  be  hypo-allergenic;  Dinneford's 
gripe  mixture  for  not  mentioning  in  the 
advertisement  that  the  product  contained 
alcohol;  Phyllosan,  for  not  making  it  clear 
that  the  product  could  only  have  an  effect 
if  one  was  deficient  in  those  nutrients. 

Another  section  of  the  report  illustrates 
"specific  infringements  of  the  UK  Code 
ol   Advertising  Practice."  Included  here 


art  several  cosmetic  advertisements  which  I 
claim   that    preparations   rejuvenate  the 
skin  or  that  hormones  or  vitamins  delay  1 
wrinkle  formation. 

"Copy  tests"  were  done  to  find  out  ji 
what  consumers  thought  the  advertise-  1 
ments  were  saying.  Products  criticised  in- 
elude  Sunsilk  peach  shampoo  for  which  I 
78  per  cent  of  people  thought  the  main  J 
active  ingredient  came  from  peaches,  I 
when  detergent  was  the  main  active  1 
ingredient  (although  peach  stone  oil  was  1 
included). 

A  similar  survey  was  carried  out  in  I 
Germany  and  the  authors  conclude  that  I 
in  both  countries  there  are  gaps  in  the  I 
voluntary  rules  governing  advertising,  and  I 
that  existing  rules  are  inadequately  I 
enforced. 

The   report,   prepared   to   enable   the  i 
EEC  Commission  to  formulate  a  policy)* 
on  advertising,  recommends  the  establish- ji 
ment  of  a  permanent  advertisement  moni- 1 
toring  and  pre-vetting  system  to  identify  I 
where  the  greatest  problems  lie  and  who! 
repeated  offenders  are.  Medical  advertising  1 
was  one  area  needing  immediate  action. 
The  report  does  not  call  for  Community 
legislation   on   advertising  but   rather  a 
European  code  enforced  by  an  "impartial, 
knowledgeable  and  effective  body."  But 
"if  the  monitoring  system  were  to  show 
that  the  industry's  efforts  were  inadequate 
then   consideration   should  be   given  to 
making  the  code  mandatory." 

"A  study  of  advertising  in  the  UK  and 
the  Federal  Republic  of  Germany",  Con- 
sumers' Association,  14  Buckingham 
Street,  London,  WC2N  6DS  (£10). 
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Five  Council 
candidates 
in  action 

The  fact  that  the  British  Medical  Asso- 
ciation was  agreeable  to  a  moratorium 
on  doctor  dispensing  (C&D  last  week, 
p  159)  was  "the  first  sign  of  sanity"  in 
the  dispute,  according  to  Mr  G.  Walker, 
secretary  of  Lincolnshire  Area  Chemist 
Contractors  Committee  and  a  candidate 
in  the  Pharmaceutical  Society's  forth- 
coming Council  elections. 

Speaking  at  a  meeting  of  Mansfield 
Branch  of  the  Society  on  Tuesday,  Mr 
Walker  said  the  question  of  rural  dis- 
pensing was  "tremendously  important"  in 
Lincolnshire  where  55  per  cent  of  general 
practitioners  were  dispensing.  His  own 
town  of  Spalding  had  four  pharmacies 
and  eight  dispensing  doctors  but  he 
thought  pharmacists  could  not  take  over 
the  dispensing  wholly;  "Who  is  going  to 
service  the  highlands  and  islands?"  Mr 
Walker  warned  that  doctors  working  on 
the  fringe  of  urban  areas  were  looking 
at  the  possibility  of  having  those  areas 
classified  for  rural  dispensing  as  a  means 
of  augmenting  their  income.  He  felt  it 
was  "farcical"  to  subsidise  rural  pharma- 
cies while  paying  "the  doctor  across  the 
road"  to  do  the  job.  It  was  the  rural 
doctors  who  should  be  subsidised. 

Leaders  'undervalue'  retail  pharmacy 

Retail  pharmacy  was  undervalued  by 
some  of  the  profession's  leaders,  Mr 
Walker  suggested.  If  it  was  to  continue 
giving  service  the  retail  part  had  to  be 
economically  viable  — a  point  that  some 
leaders  appeared  not  to  accept. 

The  pharmacist  was  be:ng  asked  to 
compete  against  people  who  had  much 
greater  managerial  resources  than  he. 
Courageous  management  was  needed  and 
Mr  Walker's  experience  had  convinced 
him  of  the  need  for  some  form  of  volun- 
tary trading  organisation,  that  run  by  the 
NPU  being  the  most  appropriate.  The 
Care  organisation  had  enabled  pharma- 
cists to  change  the  way  they  ran  their 
businesses.  On  the  Care  case,  Mr  Walker 
felt  that  a  lot  of  friction  could  have  been 
avoided  if  the  Statutory  Committee  had 
offered  a  three-month  change-over  period 
to  another  approved  symbol. 

Mr  C.  D.  Ross  and  Mr  N  Baumber, 
who  are  standing  as  Council  candidates 
on  a  similar  platform  to  Mr  Walker  (see 
Letters,  p219),  answered  questions.  Mr 
Ross  felt  that  retail  pharmacists  would 
never  be  paid  for  full-time  dispensing 
alone.  Those  who  were  dispensing  more 
than  3,000  prescriptions  a  month  were 
doing  "extremely  well"  and  were  content 
with  their  remuneration.  However,  those 
dispensing  under  1,500  a  month  were 
doing    "extremely    badly".    He    did  not 
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expect  a  government  department  to  gain- 
ray  the  fact  that  pharmacists  were  getting 
money  out  of  their  businesses  and  pay- 
ing most  of  their  costs  from  commercial 
activities.  If  the  government  did  pay  for 
the  service  completely  then  that  would 
leave  chemists  open  for  State  take  over. 

Two  further  Council  candidates  also 
spoke  at  the  meeting.  Mr  W.  H.  Howarth, 
Nottingham,  thought  there  had  been  a 
deterioration  in  the  rural  dispensing  posi- 
tion and  suggested  there  should  be  planned 
distribution  of  pharmacies  in  rural  areas 
with  a  main  pharmacy  able  to  operate 
flexible  working  hours,  have  "satellites" 
and  run  collection  and  delivery  services. 
He  felt  there  should  also  be  planned  distri- 
bution around  health  centres. 

Future  problems 

Mr  Howarth  called  for  open  publica- 
tion of  the  rewritten  EEC  draft  directives 
so  that  the  people  affected  —  particularly 
employees  —  could  have  their  say.  The 
average  retail  pharmacy  in  the  future 
would  have  to  compete  with  supermarkets 
with  one  hand  tied  behmd  its  back;  it 
faced  prosecution  under  the  Misuse  of 
Drugs  Act  and  the  drug  testing  scheme 
while  doctors  were  exempt;  it  was  liable 
fc-r  criminal  prosecutions  under  the  Trade 
Descriptions  Act  which  had  also  been 
applied  to  retail  dispensing  areas;  and  it 
would  be  hounded  by  consumer  protec- 
tion people.  On  top  of  that  there  was  the 
possibility  of  multiple-rate  VAT  —  which 
would  have  to  be  fought.  Later  Mr 
Howarth  said  he  would  like  to  see  the 
Contractors  Committee  reorganised  to 
include  more  small  contractors  and  also 
employees. 

Mr  C.  Preston  Robinson,  a  local  branch 
Council  candidate,  replied  to  Mr  Walker 
and  his  colleagues'  recent  attack  on 
Council  "pensioners".  He  said  he  was 
retiring  from  work  this  year  but  was  still 
a  democrat.  If  a  man  was  fit,  able  and 
over  65  it  may  be  an  advantage  in  that 
he  had  more  time  for  Council  work.  Mr 
Robinson  reminded  the  branch  that  it 
had  previously  passed  a  motion  that 
chemists'  shops  should  have  the  appear- 
ance of  such.  "How  do  you  equate  a 
chemists  with  professional  services  when 


you  can't  see  the  window  for  placards?" 
he  asked,  adding  that  it  would  not  strike 
a  member  of  the  public  that  the  premises 
were  a  pharmacy.  Sooner  or  later  such 
practices  would  depress  pharmacy's  status 
in  the  eyes  of  the  community. 

Doctor  seeks  'mastermind' 
pharmacist 

Mr  D.  Dalglish's  article  in  a  recent 
General  Practitioner  putting  forward  a 
solution  to  the  rural  dispensing  con- 
troversy (C&D,  February  1,  p  125), 
elicited  the  following  response  from  Dr 
P.  W.  Godfrey,  Boston  Spa,  Yorks,  in 
that  paper  last  week: 

"Where  shall  I  find  this  genius  who 
will  mastermind  the  running  of  the  heal- 
ing profession,  selling  bottles  of  cough 
syrup  over  the  counter,  giving  words  of 
advice  to  anxious  customers,  evaluating 
new  drugs  and  carrying  out  patient  assess- 
ment in  long  term  drug  therapy  ■ —  not 
ignoring  side  effects  —  while  the  gp  sits 
in  his  cubbyhole  putting  his  signature  to 
his  findings  and  signs  sick  certificates. 
And  all  those  little  fellows  in  hospitals 
and  chemical  labs  sweating  away  at  their 
tiny  jobs,  do  they  know  what's  going 
on  in  the  wide  open  world  of  the  new 
pharmacist? 

"The  Pharmaceutical  Society  wants  its 
members  to  make  more  money  —  that  is 
the  gist  of  this  agitation.  Why  can't  they 
leave  us  dispensing  gps  alone  and  con- 
centrate on  the  grocers  who  sell  deter- 
gents, soaps  and  other  toiletries?  That's 
where  the  real  money  is." 

Youths  'started  factory  fire' 

At  Huntingdon  juvenile  court,  four 
children  aged  between  13  and  15  were 
accused  of  starting  the  fire  at  the  Hun- 
tingdon factory  of  Gerhardt  Pharmaceu- 
ticals Ltd  (see  C&D,  December  14,  1974, 
p  811)  in  Glebe  Road,  causing  damage 
estimated  at  £250,000.  The  whole  of  the 
new  factory  was  gutted.  It  appeared  that 
the  children  took  some  acetone  from  a 
45-gall  container  left  outside  the  factory 
and  started  the  fire  which  then  spread 
into  the  factory. 
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FORMULA  16  HAS  A  HEAD  START 
WITH  ITS  WORLD-LEADING  FORMULA. 

!  j      Hair  colour  restorers  are  probably  your  fastest- 
j   growing  market  Our  formulation  leads  in  world-wide 

sales.  We're  advertising°to  take  advantage  of  that 
!         It's  a  really  big  campaign.  Large  spaces  in  the 
]  national  press-Daily  Express,  Sun,  News  of  the  World, 
I^adio  Times  and  Glasgow  Sunday  Post 

Plus  2  hard-hitting  radio  commercials  to  men  and 
women  on  London  Broadcasting,  Birmingham,  Radio 
City  (Liverpool)  Piccadilly  Radio  (Manchester)  and 
Radio  Hallam  (Sheffield). 

Result:  nearly  9  million  adults  will  see  the  adver- 
]    tisement  over  6  times.  And  3  million  listeners  can  tune 
•   !    in  to  our  message. 

This  powerful  campaign  will  greatly  increase  the 
established  demand  for  FORMULA  16. 

Make  sure  you  stock  up  to  meet  it  With  plenty  of 
,  FORMULA  16  and  FORMULA  16  SHAMPOO.  And  get 
your  full  share  of  profit 

For  more  details  contact  your  local  wholesaler  or 
'    L.E.  Vincent  &  Partners,  Kings  House,  10  Haymarket 
;  i  London  SW1. 

formula  1(>  f 

|  brings  back  natural  looking  colour  to  grey  hair. 

Gradually. 
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Dispensing 
doctors:  how 
much  choice? 

A  survey  of  11  family  practitioner  com- 
mittees has  indicated  that  some  patients 
may  not  be  given  an  adequate  choice  to 
whether  the  doctor  or  pharmacist  dis- 
penses for  them  in  rural  areas. 

A  correspondent  has  submitted  to  C&D 
the  answers  received  when  the  committees 
were  asked  their  policy  on  distribution  of 
option  forms.  These  forms  were  intro- 
duced in  1962  as  a  means  by  which 
patients  could  apply  to  receive  drugs  from 
the  doctor  when  they  would  have  serious 
difficulty  in  obtaining  drugs  from  the 
pharmacy. 

Three  FPC's  replied  that  the  option 
forms  were  not  used,  one  giving  the 
reason  that  the  Committee  was  satisfied 
that  doctors  made  the  freedom  of  choice 
clear  to  patients.  Another  Committee 
replied  that  the  doctor  asked  the  patient 
whether  he  wanted  the  pharmacist  or 
doctor  to  dispense  and  forms  were  only 
issued  when  there  was  doubt  about  the 
patient's  intentions,  when  the  local  phar- 
maceutical service  had  been  withdrawn  or 
when  the  patient  moved  from  a  prescri- 
bing to  a  dispensing  area. 

One  FPC  did  not  insist  on  a  signed 
form  from  the  patient;  another  said  the 
option  forms  were  issued  by  the  doctor. 
In  one  area,  patients  wishing  to  transfer 
to  doctor  dispensing  because  the  pharma- 
cist lived  over  a  mile  away,  gave  written 
notice  to  the  doctor  who  then  submitted 
a  declaration  to  the  FPC.  Another  FPC 
said  forms  were  held  by  the  doctor  and 
the  patient  was  placed  on  the  prescribing 
list  if  the  completed  form  was  not  received 
by  the  FPC.  Others  refused  information. 

Marked  increase  in 
sales  of  cosmetics 

1974  saw  a  marked  increase  in  the  sales 
of  face  and  skin  preparations  in  the  £500 
million  cosmetics  and  toiletries  market, 
according  to  the  latest  IPC  Cosmetics 
and  Toiletries  Survey  published  this  week. 
The  use  of  eyeshadows  and  mascaras  con- 
tinues to  increase  and  the  upward  trend 
began  in  the  first  half  of  the  year  con- 
tinues for  rouges,  blushers  and  shaders, 
particularly  among  the  under  25s.  Brands 
to  show  the  most  noticeable  upward 
movement  are  Rimmel  in  eye  makeups 
and  Oil  of  Ulay. 

The  survey  covers  the  whole  of  1974, 
divided  into  quarters,  and  was  based  on 
a  sample  of  over  4,000  women  aged  be- 
tween 13  and  64.  An  aspect  of  the  quar- 
terly analysis  is  that  seasonality  may  be 
indicated.  Thus  the  effect  of  Christmas 
gifts  is  illustrated  by  a  higher  than  aver- 


age usage  figure  in  the  first  quarter  of 
the  year  for  face  powders,  perfumes, 
Colognes,  talcs  and  bath  additives. 

The  trend  towards  using  aerosol  pro- 
ducts is  clearly  marked  in  the  toilet 
water  and  Cologne  areas.  Survey  figures 
show  a  drop  in  the  liquid  type  from  56 
per  cent  of  users  in  1973/4  to  51  per  cent 
in  1974  and  a  rise  from  41  per  cent  to 
46  per  cent  in  spray  forms.  Again,  most 
movement  is  in  the  13-24  age  group. 

In  the  toothpaste  area,  Aquafresh  has 
increased  its  position  from  2  per  cent 
share  in  1973  to  a  7  per  cent  share  at 
the  end  of  1974  at  the  equal  expense  of 
the  established  brand  leaders.  And  in  the 
deodorant  and  anti-perspirants  field,  Mum 
has  retained  its  popularity  and  is  brand 
leader  with  a  16  per  cent  share  of  the 
market.  Figures  for  Sure  and  Body  Mist 
show  a  drop  of  5  per  cent  for  both  brands. 

Copies  of  the  survey  are  obtainable 
from  Mr  D.  Trown,  IPC  Magazines  Ltd, 
PO  Box  21,  15  Long  Acre,  London  WC2, 
at  £50  for  the  first  copy,  then  £10. 

ABPI  appoints  a  new 
president 

Mr  Michael  Peretz,  MBE,  FPS,  managing 
director  of  Cyanamid  of  Great  Britain 
Ltd,  is  to  be  the  new  president  of  the 
Association  of  the  British  Pharmaceutical 
Industry. 

Mr  Peretz,  58,  will  take  office  on  April 
23,  succeeding  the  retiring  president,  Mr 
Reginald  Hoare,  FPS,  chairman  of  ICI 
pharmaceuticals  division. 

Mr  Peretz  started  his  career  in  pharma- 
ceuticals as  an  apprentice  with  Boots 
Ltd.  He  then  won  a  scholarship  to  Not- 
tingham University  where  he  qualified  as 
a  pharmacist.  After  a  distinguished  war 
service  Mr  Peretz  resumed  his  career  with 
Boots  in  1946,  being  appointed  an  execu- 
tive officer  and  head  of  the  wholesale 
and  international  division  in  1959. 

In  September  1967,  he  was  appointed 
managing  director  of  Cyanamid.  Desig- 
nated a  Fellow  of  the  Pharmaceutical 
Society  in  1969,  Mr  Peretz  was  a  member 
of  the  Society's  Statutory  Committee 
1966-67.  Since  September  1972,  he  has 
been  a  member  of  the  Chemicals  "Little 
Neddy"  of  the  National  Economic  De- 
velopment Office. 

Coincidental  with  Mr  Peretz's  appoint- 
ment, the  ABPI  board  of  management 
has  elected  a  new  vice-president,  Mr  Paul 
Hodgkins,  and  re-elected  two  existing 
vice-presidents,  Mr  Frank  Goulding,  FPS, 
chairman  and  managing  director  of 
Pfizer  Ltd,  and  Mr  David  Smart,  com- 
mercial director,  Glaxo  Holdings  Ltd. 

Interpack  expands 

Interpack  1975.  the  international  fair  for 
packaging  machinery  and  materials  re- 
turns to  Dusseldorf,  West  Germany 
May  9-15. 

Over  1,000  firms  from  21  countries  will 
be  exhibiting  in  an  area  which  has  been 
greatly  expanded  since  the  last  Interpack 
was  held  there  in  1973.  Exhibitions  from 
Britain  number  about  80,  the  largest  con- 
tingent from  any  overseas  country. 

The  organisers  are  Diisseldorfer  Messe- 
gesellschaft,  mbH,  NOWEA,  400  Dussel- 
dorf 30. 


Mr  Neil  Appleton,  BSc,  MPS,  managing 
director  of  Winthrop  Laboratories, 
returned  from  the  USSR  last  week  where 
he  had  been  invited  by  the  Soviet 
Ministry  of  Health  to  attend  a  symposium 
on  pentazocine.  "Fortral  is  one  of  the 
relatively  few  British-made  drugs 
imported  into  the  Soviet  Union,"  said 
Mr  Appleton,  "and  it  was  good  to  see  at 
first  hand  how  enthusiastic  Eastern 
European  doctors  are  about  it"  He  was 
also  invited  to  the  USSR  Institute  of 
Rheumatism  to  discuss  benorylate  which 
is  not  yet  available  in  Eastern  Europe. 


'No'  to  Scottish  health 
centre  pharmacy 

Dr  Maurice  Miller  asked  the  Secretary 
of  State  for  Scotland,  in  a  written 
Commons  question  last  week,  if  he  would 
provide  or  recommend  the  provisions  of 
a  pharmacy  in  or  adjacent  to  the  Hunter 
Health  Centre  at  East  Kilbride.  The 
Secretary  of  State,  Mr  William  Ross, 
replied  that  he  would  not,  adding  that 
the  Lanarkshire  Health  Board  was  satis- 
fied with  the  present  pharmaceutical 
services  in  the  town. 

Self-employed  National 
Insurance  exemptions 

Self-employed  people  who  wish  to  be 
excused  payment  of  the  new  earnings- 
related  National  Insurance  (class  4)  con- 
tribution, or  who  wish  payment  of  the 
contribution  to  be  deferred,  must  apply 
to  the  Department  of  Health  and  Social 
Security  by  April  6. 

Such  groups  include  men  over  65  and 
women  over  60  who  have  retired  or  been 
treated  as  retired  for  National  Insurance 
purposes. 

People  with  more  than  one  job,  being 
both  self-employed  and  employed,  may 
get  authority  to  defer  payment  of  their 
class  4  and  class  2  contributions  if  their 
total  contribution  liability  is  likely  to  ex- 
ceed a  set  maximum  level. 

Details  of  the  new  contribution  and 
how  to  apply  for  exception  or  deferment 
are  given  in  leaflet  NP  18  "Class  4 
National  Insurance  Contributions  from 
local  social  security  offices. 
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New  ICML  symbol  passes  Ethics 
Committee  and  Council 


Independent  Chemists  Marketing  Ltd 
have  suggested  a  further  new  symbol  to 
replace  "Care"  for  its  voluntary  trading 
organisation.  This  time  the  Ethics  Com- 
mittee and  the  Pharmaceutical  Society's 
Council  had  no  objection  at  their  Febru- 
ary meeting  last  week.  ICML  had  pre- 
viously proposed  "Nucare"  which  the 
Ethics  Committee  objected  to  at  its 
January  meeting  (C&D,  January  18,  p  53). 
[ICML  have  stated  they  are  not  yet  in 
a  position  to  disclose  the  new  mark  pub- 
licly —  Editor.  ] 

The  Council  decided  to  submit  a 
motion  to  the  Branch  Representatives' 
meeting  in  May  upholding  the  present 
Statement  on  Matters  of  Professional 
Conduct  about  terms  used  in  adverti- 
sing. The  wording  of  the  motion  is  to  be: 
"That  it  is  the  opinion  of  this  meeting 
that  Paragraph  6  of  the  Statement  upon 
Matters  of  Professional  Conduct  does  not 
require  amendment  and  the  terms 
'chemist'  and  'pharmacy'  should  not  be 
used  in  any  advertising." 

Advertising 

The  Ethics  Committee  heard  that  69 
branches  had  debated  the  discussion  docu- 
ment on  restricted  titles  in  advertising. 
Some  47  had  voted  in  favour  and  of  the 
15  who  voted  against,  all  but  four  inti- 
mated that  the  change  they  favoured  was 
simply  an  amendment  to  allow  the  use  of 
the  title  "chemist"  without  qualification. 

Referring  to  EEC  draft  directive  II 
which  concerns  the  minimum  qualifica- 
tions of  persons  responsible  for  the  manu- 
facture of  pharmaceutical  products, 
Professor  A.  H.  Beckett  proposed  that  the 
question  of  allowing  the  "responsible 
person"  to  be  other  than  a  pharmacist 
should  be  referred  to  the  International 
Pharmaceutical  Federation,  particularly 
its  European  region.  Mr  J.  C.  Bloomfield 
said  that  there  had  been  controversy  about 
the  discussion  of  EEC  matters  in  FIP 
and  he  doubted  whether  the  FIP  president 
could  make  a  pronouncement  without 
obtaining  first  the  full  support  of  his 
Council,  which  would  not  meet  again 
until  September. 

It  was  resolved  to  send  a  letter  to  the 
president  of  FIP  asking  him  to  obtain  the 
support  of  his  organisation  for  limitation 
of  the  position  of  the  "responsible  person" 
to  a  pharmacist.  The  EEC  Pharmacy 
Group  is  to  be  informed  of  the  action. 

Dr  M.  J.  Groves,  lecturer  in  pharmaceu 
tics   at   Chelsea    College,    University  of 
London,  is  to  be  designated  a  Fellow  of 
the  Society  under  byelaw  IIK3). 

At  the  January  Council  meeting,  it 
was  agreed  that  the  Society's  regions  in 
England  should  be  coterminous  with  those 
of  the  NHS  regions,  with  one  or  two 


exceptions.  That  decision  involved  the 
disbanding  of  the  Mercia  region.  The 
Organisation  Committee  heard  that  the 
Mercia  regional  committee  had  written 
asking  the  Council  to  reverse  its  decision. 
Mr  P.  A.  Janssen  (chairman,  Mercia 
Regional  Committee),  who  was  attending 
the  February  meeting  as  one  of  the 
regional  observers,  was  invited  to  outline 
the  reasons  for  that  request.  He  empha- 
sised that  the  disbanding  cf  the  region 
would  mean  the  severing  of  contacts 
made  between  the  branches  concerned. 
He  also  pointed  to  the  increased  activity 
in  several  of  the  branches  following  the 
establishment  of  the  Mercia  region. 

Discussing  the  matter,  the  Organisation 
Committee  noted  that  the  object  of  the 
revision  of  the  boundaries  was  the  estab- 
lishment of  new  contacts  which  would  be 
directly  related  to  the  reorganisation  of 
the  NHS  administrative  structure.  It  was 
also  pointed  out  that  in  certain  other 
parts  of  the  country  the  revised  regional 
boundaries  had  created  difficulties  and 
objections  but  had  nevertheless  been 
accepted.  After  further  consideration,  it 
was  agreed  that  no  change  would  be 
made  in  the  revised  regional  boundaries. 

The  Council  has  agreed  to  the  establish- 
ment of  a  hospital  pharmacists'  group 
within  the  Society  and  a  draft  constitution 
has  been  agreed.  In  it  the  objects  of  the 
group  are  given  as:  "The  advancement  of 
the  profession  of  pharmacy  in  the  hospital 
services;  the  advancement  of  education  in, 
and  the  promotion  of,  the  application  of 
pharmaceutical  knowledge  within  the  hos- 
pital services;  the  provision  of  advice  to 
the  Council  of  the  Pharmaceutical  Society 
on  all  aspects  of  hospital  pharmaceutical 
practice."  The  Council  therefore  decided 
to  go  ahead  with  the  proposed  profes- 
sional indemnity  insurance  scheme. 

To  meet  Minister 

Dr  David  Owen  (Minister  of  State, 
Department  of  Health)  has  invited  repre- 
sentatives of  the  Society  to  meet  him  to 
discuss  the  matter  of  pharmacies  in  health 
centre  areas.  The  Society  is  to  propose 
other  items  for  discussion  at  the  meeting. 
The  Council  agreed  that  representatives  of 
the  Central  NHS  (Chemist  Contractors) 
Committee  should  be  invited  to  join  the 
Society  at  the  meeting. 

In  a  letter  to  the  Society,  Dr  Owen 
said  that  there  was  "no  immediate  pros- 
pect" of  primary  NHS  legislation  in 
which  a  provision  would  be  included  to 
restrict  the  right  of  entry  into  contract  to 
dispense  NHS  prescriptions  in  group 
centre  areas. 

The  formal  application  for  increases  to 
be  made  to  the  Society's  fee  scale  for  the 
pricing     of     private     prescriptions  and 


counter  prescribed  medicines,  having  been 
agreed  by  the  Council,  is  to  be  sent  to 
the  Price  Commission. 

An  approach  is  to  be  made  to  the 
Department  of  Health  requesting  that,  in 
a  sugar  shortage,  priority  in  supplies 
should  be  given  to  the  pharmaceutical 
industry,  both  for  the  manufacture  of 
medicinal  products  and  for  simple  syrup 
required  for  dilution  of  part  doses. 

On  the  recommendation  of  the  general 
practice  subcommittee,  the  Council 
agreed  to  suggest  to  the  British  Medical 
Association  that  a  special  space  be  pro- 
vided on  NHS  prescription  forms  for  the 
prescriber  to  indicate  the  number  of  days' 
treatment  required. 

An  inquiry  has  been  set  up  by  the 
Industrial  Injuries  Advisory  Council  to 
consider  whether  viral  hepatitis  should 
be  one  of  the  diseases  prescribed  under 
Section  56(2)  of  the  National  Insurance 
(Industrial  Injuries)  Act  1965.  Under  that 
section  a  person  is  insured  against  certain 
diseases  which  may  be  contracted  as  a 
result  of  the  nature  of  his  employment. 
If  prescription  of  viral  hepatitis  is  found 
to  be  appropriate  by  the  inquiry,  the 
Advisory  Council  will  consider  to  which 
specific  occupations  it  should  apply.  The 
hospital  practice  subcommittee  and  the 
Science  Committee  thought  that  pharma- 
cists and  other  staff  members  in  pharma- 
cies should  be  included  in  any  list  of 
specified  classes  of  persons  considered  to 
be  at  a  greater  risk  than  members  of  the 
public  in  relation  to  such  infection.  The 
Council  agreed  that  representations  should 
be  made  to  the  Advisory  Council. 

The  Society  is  to  support  the  Contrac- 
tors' Committee  on  the  matter  of  the  road 
fund  licence  fee  payable  by  pharmacists 
owning  estate  cars  (last  week,  p  161). 

Drug  cabinets 

The  Law  Committee  heard  that  in- 
quiries had  been  made  of  the  National 
Pharmaceutical  Union  and  the  Home 
Office  regarding  the  present  state  of  deli- 
very for  drug  security  cabinets  complying 
with  the  Misuse  of  Drugs  (Safe  Custody) 
Regulations  1973.  There  was  a  backlog  of 
orders  with  two  or  three  manufacturers. 
However,  those  manufacturers  had  given 
assurances  to  the  Home  Office  that  they 
would  be  able  to  meet  their  commitments. 
The  Home  Office  and  the  NPU  were 
keeping  the  situation  under  review,  but 
at  present  it  was  not  felt  necessary  to  take 
action  to  delay  the  introduction  of  the 
regulations  beyond  April  1. 

The  question  was  raised  of  the  position 
of  a  pharmacist  whose  security  cabinet 
was  broken  into  and  damaged  and  who 
was  awaiting  a  replacement.  Was  he  liable 
to  prosecution?  It  was  reported  that  that 
point  had  been  taken  up  with  the  Home 
Office.  A  reply  had  been  received  indica- 
ting that  in  such  circumstances  it  was 
expected  that  the  police  would  take  a 
sympathetic  view  of  the  pharmacist's 
dilemma  and  advise  him  as  to  the  best 
method  of  securing  his  Controlled  Drugs 
until  he  had  obtained  a  replacement. 

A  grant  of  £350  is  to  be  made  to  a 
research  student  undertaking  a  project  in- 
vestigating "Womanpower  in  pharmacy." 
The  student  had  already  obtained  a  grant 
of  £1,600,  but  that  had  not  included  the 
cost  of  mailing  questionnaires. 
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afford  to 
O  to  SUftsilk? 


can't 


because  in  March/April  we  are  spending 
£110,000  on  advertising  the  full  range  of  new 
Sunsilk  Sham  poos.  This  is  the  heaviest  adver- 
tising Sunsilk  Shampoo  has  ever  had  in  two 
months 


months.  BH 

cant 


afford  to  say  no  because  each  of  the  new 
Sunsilk  Shampoos  has  an  improved  formula. 
And  because  your  customers  have  different 
hair  types, you  must  keep  the  full  range. 


can't 


afford  to  say  no  because  Sunsilk  Shampoos 
are  now  in  new  bottles  with  even  more 
attractive  labels. 


:ant 

afford  to  miss  out,  because  Sunsilk 
Shampoo  is  the  brand  leaderand  is  still 
I  growing. 


Elido  Gbbs  Ltd 
The  Brand  Builders 
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New  Mimosept  Comfort. 
The  towel  that's  mode  softer 

to  sell  harder. 


What's  happened  in  sanpro? 

3  years  ago  it  was  enough  to  be  new 
to  be  noticed  in  the  sanitary  protection 
market.  Not  any  more. 

Libresse  changed  all  that.  It 
revolutionised  the  younger  end  of  the 
market.  And  now  it's  a  £2|  million 
brand  at  RSP. 

Time  for  a  change 

And  now  we  believe  it's  time  the 
more  traditional  end  of  the  market  -  the 
looped  towels  -  were  brought  up  to  date. 
After  all,  they  do  account  for  70%  of  all 
towel  sales. 

A  Revolution 

New  Mimosept  Comfort  is  a 
revolutionary  new  kind  of  towel.  It's  not 
only  softer  than  any  other  towel  but  it 
also  gives  a  woman  all  the  absorbency  she 
wants  -  with  a  unique  method  of 
attachment,  a  strip  of  foam  on  the 
underside  that  holds  it  firmly  in  place. 

2  Women  in  every  3  prefer  it 

Mimosept  Comfort  is  the  biggest 
selling  towel  in  Europe,  but  we  made  sure 
it  was  right  for  this  country.  In  trials,  2 
out  of  every  3  women  preferred  new 


Mimosept  Comfort  to  their  present 
brand.  And  that's  a  lot  of  business. 

The  Soft  Towel  with  the  Hard 
Sell  -  Over  £i  million  this  Year 

New  Mimosept  Comfort  launched 
with  the  biggest  advertising  budget  a 
sanitary  towel  ever  had.  Over  £\  million 
this  year.  With  hard  hitting  ads  in  major 
women's  magazines.  And  the  first  posters 
ever  used  in  a  sanpro  launch.  Plus  more 
than  a  million  money-saving  coupons  in 
the  introductory  packs  to  bring  your 
customers  back  for  more. 

New  Mimosept  Comfort  is  the  right 
product.  With  the  right  support.  And  the 
right  trade  terms. 

Make  sure  you  will  reap  the  rewards. 

MOLNLYCKE  LIMITED, 

Harpenden,  Herts.  Tel:  Harpenden  68111 

(STD  05827) 


mimosepl- 
comfort 


'0-niCjfem^^ofsecuri,lg 


'Libresse"  and  "Mimosept  Comfort"  are  registered  trademarks  of  Molnlyckc  Limited 
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Topical  reflections 

BY  XRAYSER 

Security 

There  is  a  growing  concern  over  the  increase  of  theft  of  drugs  from 
pharmacies.  The  problem,  in  terms  of  history,  is  comparatively  new.  It  may 
almost  be  said  to  date  from  the  inception  of  the  National  Health  Service 
and  the  impetus  that  gave  for  the  introduction  of  new  products  which,  on 
making  their  first  appearance,  seemed  to  offer  a  harmless  treatment  for  a 
population  ravaged  by  the  effects  of  war  and,  at  the  same  time,  a  weapon 
for  the  hard-pressed  doctor.  It  was  some  little  time  before  it  became 
evident  that  many  of  the  products  were  not  quite  so  innocent  in  their 
ultimate  effects  as  had  originally  appeared,  and  by  the  time  those  effects 
were  quite  clearly  realised  considerable  damage  had  been  done. 

The  realisation  of  the  insidious  nature  of  a  number  of  drugs  came 
too  late  to  prevent  a  degree  of  dependence,  and  the  introduction  of 
legislative  control,  coupled  with  a  drastic  reduction  in  prescribing,  left  a 
section  of  the  community  bereft,  thus  opening  the  door  to  a  lucrative  and 
unscrupulous  "trading".  Unless  it  were  possible  to  come  across  a  doctor 
or  pharmacist  prepared  to  co-operate — and  there  have  been  such — the  only 
course  left  open  was  to  steal.  For  some  time,  the  doctor's  car  offered 
possibilities,  but  of  recent  years  the  most  direct  approach  has  been  to  the 
pharmacy  itself.  Consequently,  as  we  all  know,  the  ordinary  methods  of 
securing  premises,  by  steel  shutters  and  doors,  and  locks  hitherto  regarded 
as  invulnerable,  have  not  sufficed. 

The  authorities — with  good  reason — have  been  gravely  concerned,  and 
now  we  have  the  security  cabinet  which  conveniently  tidies  up  all  the 
controlled  drugs  and  obviates  time-consuming  search.  (Gone  are  the  days 
when  anything  of  value  was  concealed  in  a  drawer  labelled  "Flor.  Anthem.") 
A  circular  from  the  National  Pharmaceutical  Union  makes  it  plain  that  the 
attention  of  the  Home  Office  has  been  drawn  to  the  disadvantages  of  the 
easily-recognised  cabinet,  and  their  reply  states  that  to  provide  absolute 
security  would  be  very  costly  for  the  pharmacist.  (Why  the  pharmacist?) 

The  Home  Office  adds  that  "the  standard  of  security  specified  for  the 
cabinets  seeks  only  to  make  it  more  difficult  to  break  into,  or  pilfer  from, 
the  container  in  which  the  drugs  are  kept,  with  a  view  to  deterring  the 
thief  completely  or  to  giving  the  police  more  time  to  apprehend  him  if  the 
break-in  is  detected."  (The  italics  are  not  those  of  the  Home  Office.)  And 
that  is  precisely  what,  as  a  matter  of  common  prudence,  we  have  done 
with  our  premises  over  the  years. 

The  NPU  intends  to  conduct  an  inquiry  among  its  members,  asking  them 
to  keep  careful  note  of  drug  thefts  so  that  they  can  give  the  Home  Office 
accurate  statisitcs  on  the  efficiency  or  otherwise  of  the  Controlled  Drugs 
Security  Cabinet.  I  am  not  sure  what  value  might  attach  to  such  figures, 
for  they  could  fluctuate  for  a  variety  of  reasons.  But  that  is  not  to  say  that 
all  steps  should  not  be  taken  to  provide  information  which  might  help  to 
eradicate  a  pernicious  and  dangerous  traffic. 

Hooked 

Now,  on  top  of  all  that,  I  read  in  last  week's  issue  that  mothers  are  being 
deliberately  exploited  so  that  their  babies  become  "hooked"  on  com- 
mercial baby  foods.  Addiction  that  starts  in  the  cradle  is  something  we 
must  view  with  horror. 


Lord  Allen  of  Fallowfield  has  been  ap- 
pointed chairman  of  the  Economic  De- 
velopment Committee  for  the  Chemical 
Industry.  Lord  Allen,  formerly  Mr  Alfred 
Allen  has  been  the  general  secretary  of 
the  Union  of  Shop,  Distributive  and  Allied 
Workers  since  1962. 

Mr  K.  Jordan,  advertising  manager  of 
Arthur  H.  Cox  &  Co  Ltd,  retired  last 
week  after  28  years  with  the  company. 
His  career  with  Cox  began  with  package 
design  which  led  on  to  advertising  —  both 
extensions  of  his  interest  in  drawing. 
Mr  Jordan  plans  to  devote  more  time  to 
water  colour  painting,  particularly  scenes 
of  France  in  which  he  has  specialised. 

Deaths 

Taylor:  On  February  2,  Mrs  Mary 
McDougall  Taylor,  FPS,  40  Well  Lane, 
Gillow  Heath,  Stoke-on-Trent.  Mrs  Taylor 
qualified  in  1922. 

Robinson:  On  February  8,  Sir  Robert 
Robinson,  OM,  FRS,  aged  88.  Sir 
Robert  was  the  son  of  W.  B.  Robinson, 
surgical  dressing  manufacturer,  of  Chester- 
field, one  of  the  inventors  of  cotton  wool. 
Knighted  in  1939,  he  made  unique  con- 
tributions concerning  chemical  warfare, 
explosives  and  medicinals  during  the  1939- 
45  war.  Sir  Robert  received  the  Nobel 
Prize  for  Chemistry  in  1947. 

News  in  Brief 

□  The  Government  have  set  up  a  small 
steering  committee  to  produce  proposals 
for  a  national  council  for  Community 
Health  Councils. 

□  Mr  T.  I.  O'Rourke  is  to  speak  on 
"Your  remuneration?  Your  livelihood?  It 
must  be  your  concern,"  at  Waveney 
Hospital  postgraduate  centre,  Cushendall 
Road,  Ballymena,  Northern  Ireland, 
February  17,  at  8  pm. 

□  Phenothiazines  and  their  derivatives 
can  contribute  to  the  onset  of  hypother- 
mia in  old  people,  warns  NHS  memoran- 
dum no  1975  (GEN)  7,  which  is  concerned 
with  the  dangers  of  accidental  hypo- 
thermia and  the  need  to  prevent  it. 

□  Druglink,  a  bi-monthly  information 
letter  available  free  from  the  Institute  for 
the  Study  of  Drug  Dependence,  Kings- 
bury House,  3  Blackburn  Road,  London 
NW6  1XA,  gives  information  to  all  con- 
cerned with  the  problems  of  drug  abuse. 

□  Polaroid  (UK)  Ltd  is  mounting  an 

I exhibition  at  the  Royal  Photographic 
Society,  14  South  Audley  Street,  London 
Wl,  March  12-27.  The  company  hope 
to  raise  over  £600  for  charity  by  the 
sale  of  12  images  from  an  instant-picture 
portfolio  by  well-known  photographers. 
D  The  results  of  a  pilot  scheme  to  en- 
courage the  wider  use  of  consultants  by 
small  firms  shows  that  on  average,  firms 
could  expect  to  recover  the  full  costs  of 
employing  consultants  and  implementing 
their  recommendations  in  the  first  year. 
However,  they  should  not  expect  to  do 


quite  as  well  as  forecast  by  consultants. 
(Consultancy  and  the  Smaller  Firm,  by 
C  D.  Jones,  from  the  Department  of 
Industry's  Regional  Offices,  single  copies 
free.) 

□  The  tenth  International  Aerosol  Con- 
gress is  to  be  held  at  the  Royal  Lan- 
caster Hotel,  Bayswater  Road,  London 


W2  from  September  30-October  2,  1975. 
The  Congress  office  is  at  43  Charles  Street, 
London  W1X  7PB. 

□  The  price  of  hiring  films  from  the 
DITB's  film  library,  MacLaren  House, 
Talbot  Road,  Stretford,  Manchester  M32 
OFP,  has  been  increased  to  £5-40,  with 
video  cassette  hiring  prices  up  to  £3-24. 
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Profit  from  pet  'luxuries' 

According  to  Shaws  Veterinary  Chemists 
of  Aston  Clinton  (now  a  member  of  the 
American  Cooper  Laboratories  combine), 
the  top  end  of  the  pet  products  market 
is  fast  growing  into  a  lucrative  luxury 
trade  —  a  far  cry  from  the  old  days 
when  cheap  conditioning  powders  and 
worming  pills  were  all  that  were  sold. 

Shaws  claim  a  high  proportion  of  the 
credit  for  elevating  the  market.  In  the 
last  three  years  or  so  the  company  has 
critically  reviewed  its  range,  thrown  out 
lines  which  were  static  and  introduced 
new  ones  which  are  in  keeping  with 
marketing  rationale. 

The  shift  of  emphasis  in  the  pet  trade 
is  no  mystery  to  Peter  Kemp,  Shaws' 
general  manager.  Over  the  past  ten  years 
the  family  pet,  according  to  Kemp,  has 
become  elevated  from  simply  a  playmate 
for  the  kids  to  an  object  of  family  pride. 
This,  he  claims,  is  clearly  demonstrated 
by  the  increase  in  sales  of  expensive 
pedigree  dogs  and  the  decline  of  the 
mongrel.  And  the  new  breed  of  dog 
owner  is  quite  prepared  to  pay  double 
what  the  previous  generation  did  for  a 
medicine  or  grooming  aid,  provided  he  is 
satisfied  that  he  is  buying  the  best. 

"People  take  as  much  pride  in  their 
new  Afghan  as  in  their  new  car  or  the 
way  in  which  they  dress  their  children. 
In  spite  of  the  general  economic  climate, 
people  have  never  spent  more  money  on 
their  pets  and  we  believe  they  will  con- 
tinue to  do  so." 

And  Shaws  anticipate  that  recommenda- 
tions made  by  the  Committee  on  Safety 
of  Medicines  could  ensure  that  the  phar- 
macy will  see  a  lot  more  pet  owners 
than  it  has  for  a  long  time. 

Duo  Tan  repackaged 

Bright,  crisp  and  modern  is  how  L'Oreal, 
Golden  Ltd,  18  Bruton  Street,  London 
Wl,  describe  the  new  packaging  for  Duo 
Tan,  the  "overnight  tanning"  product  in 
the  Ambre  Solaire  range.  The  packs  fea- 
ture an  updated  logo  and  carry  the  motif 
of  an  orange  sun  and  white  crescent  moon 


on  a  blue  background  standing  for  the 
product's  dual  purpose  of  a  sun  screen 
during  the  day  or  giving  a  tan  during 
the  night. 

The  caps  for  the  new  packs  are  in 
bright  orange,  those  on  the  tubes  provide 
a  fiat  base  on  which  the  tube  stands.  The 
repackaging,  say  the  makers,  makes  the 
product  distinct  whilst  retaining  the  uni- 
fied look  of  the  whole  range.  The  product 
remains  unchanged,  and  will  be  advertised 
with  the  rest  of  the  Ambre  Solaire  range 
during  the  year. 

Epanutin  pack  sizes 

New  500  packs  of  Epanutin  capsules  50mg 
(£1-50),  Epanutin  capsules  lOOmg  (£2  00) 
and  Epanutin  with  phenobarbitone  cap- 
sules (£1-95)  have  been  introduced  by 
Parke-Davis,  Usk  Road,  Pontypool,  Gwent 
NP4  8YH.  The  following  have  been  dis- 
continued: Epanutin  capsules  50mg  (100, 
1000),  lOOmg  (100),  and  Epanutin  with 
phenobarbitone  (100,  1000).  The  Epanutin 
capsules  lOOmg  100  pack  is  still  available. 

Diuromil  packaging 

Eucryl  Ltd,  70  Akley  Road,  Southampton, 
Hants,  have  changed  the  packaging 
of  Diuromil.  The  traditional  bottle  has 
been  replaced  by  a  round  bottle.  The  price 
structure  remains  unchanged  but  the  con- 
tents have  been  slightly  increased. 

Music  teaser 

Could  the  increase  in  the  number  of 
people  expressing  an  interest  in  com- 
posers of  film  scores,  opera  and  ballet  in 
reference  libraries  all  over  the  country 
be  due  to  the  latest  "shop  girl"  com- 
petition organised  by  Andre  Philippe  Ltd, 
71  Gowan  Avenue,  Fulham,  London  SW6 
6RJ?  The  competition,  in  which  sales 
assistants  have  to  answer  20  questions  on 
classical  and  pop  music,  offers  twenty 
first  prizes.  Sonex  portable  cassette  re- 
corders with  AM  radio.  Andre  Philippe, 
however  point  out  that  all  entries  must 
be  returned  by  February  28;  so  t.'me  is 
of  the  essence! 

More  advertising  for  Scholl 

Scholl's  rough  skin  remover  will  be 
featured  in  a  £60,000  national  advertising 
campaign  using  women's  magazines  this 
summer.  The  campaign,  from  April  to 
September,  contrasts  the  "gentle  cosmetic 
action"  of  the  product  with  the  roughness 
of  a  pumice  stone  and  describes  the 
cream's  action  in  rubbing  away  rough 
skin  and  moisturising  the  young  skin 
underneath. 

Scholl  (UK)  Ltd,  182  St  John  Street, 
London  EC1P  1DH,  are  also  featuring 
Air-pillo  insoles  in  a  television  advertising 


campaign  in  the  North-east  area.  The 
campaign,  which  breaks  late  April  and 
continues  throughout  the  summer,  at-  j 
tempts  to  change  the  "image"  of  insoles  | 
from  that  of  a  shoe  filler  to  a  luxury  foot- 
comfort  item.  The  commercial  features 
actor  Roy  Kinnear  as  a  nimble-footed 
postman.  If  successful,  the  campaign  will] 
go  national  in  1976. 

Body  Mist  vouchers 

The  latest  promotion  for  Body  Mist  offers| 
the  consumer  a  20p  voucher  on  the  stan- 
dard size,  and  a  30p  voucher  on  thef 
large,  against  redemption  of  on-packl 
tokens  from  two  cans  of  either  size! 
variant.  Beecham  Proprietaries,  Beechamp 
House,  Brentford,  Middlesex,  have  pro- 
duced a  range  of  point-of-sale  materially 
supporting  the  offer  which  is  given  "added! 
display  strength"  by  an  on-pack  offerj 
"flash." 

A  golden  touch 

Mary  Quant  have  introduced  new  shades 
to  their  cosmetic  ranges  this  spring,  all  of 
which  have  a  "touch  of  gold." 

Four  golden  shades  have  been  added  tc 
the  eye  gloss  range  (£0-75) — golden  grape 
seagreen  gold,  golden  copper  and  mini 
gold — all  packed  in  small  black  tubes 
Four  shades  have  been  introduced  to  the 
eve  sticks  range  (£0-50),  and  two  new 
shades  to  cheeky  blusher  (£0-62). 

For  nails  and  lips  there  is  also  a  toucf 
of  gold  in  gold  garnet,  gold  digger,  aprico 
fancy  and  precious  pink  in  the  lipstick 
range  (£0-70);  and  big  spender,  golc 
bullion,  pretty  penny  and  pink  platinun 
in  the  nail  range  (£0-43).  All  products  an 
distributed  by  Myram  Picker  Ltd,  Hool 
Rise,  Kingston  By-pass,  Surbiton,  Surreyj 

For  beauty  accessories 

A  wide  range  of  beauty  accessories  ar 
currently  being  marketed  by  Joh 
O'Donnell  Ltd,  84  Totnes  Walk,  Chelms! 
ford,  Essex  CM1  5LU.  The  range  include] 
such  products  as  toilet  holdalls,  bristl 
hairbrushes  and  combs,  facecloths,  cos 
metic  purses  and  Oliver  Goldsmith  sun 
glasses.  Display  units  and  stands  are  avail 
able  and  the  company  offer  an  after-sale 
service  including  stock  control  an> 
merchandising. 

Continued  on  p  20 

The  new  antacid  tablet  carton  introduce 
by  E.  C.  De  Witt  &  Co  Ltd,  Seymour 
Road,  London  E10  7LX.  The  slimmer 
pack  has  been  designed  to  give  more 
shelf  appeal. 
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Our  best  selling  Ostermilk 
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now  has  a  serious  rival 


Low-solute  milks  are  now  the  growth 
sector  in  the  baby  milk  market. 

Ostermilk  Complete  Formula,our  new 
low-solute  milk,  is  already  the  fastest  growing 
baby  milk-food  in  the  country. 

New  formula. 

Babies  on  this  new  milk-food  are  more 
contented,  fewer  suffer  from  severe  wind  and 
they  are  much  less  likely  to  get  nappy  rash. 

Now  in  many  hospitals. 

The  number  of  hospitals  using  the  ready- 
prepared  version  of  our  new  milk  -  Ostermilk 
Ready-to-Feed  milk-food  for  babies-goes  up 
every  month.  So  more  and  more  mothers  will  be 
asking  for  Ostermilk  Complete  Formula 
when  they  come  out  of  hospital. 


Big  promotion. 

The  new  Ostermilk  has  already  been 
welcomed  by  the  medical  profession.  And  it  is 
being  widely  advertised  to  mothers.  So  make 
sure  you  have  it  in  stock. 

Can  be  recommended  for  all  babies. 

Ostermilk  Complete  Formula  is  suitable 
for  all  babies  from  their  first  feed -right 
through  the  first  year.  So  you  can  recommend 
it  to  everyone  with  complete  confidence. 

Ostermilk 
Complete  Formula  for 
contented  babies.  - 

from  Glaxo-Farley  Foods. 
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Trade  News 


Continued  from  p  202 


Quantity  discount 

Abbott  Laboratories  Ltd,  Queenborough, 
Kent  ME11  5EL,  announce  that  as  from 
Wednesday,  February  26  a  5  per  cent 
discount  will  be  allowed  on  parcels  to  the 
value  of  £50  or  more  sold  direct  to  retail 
pharmacists. 

February  offer 

This  month  Roger  &  Gallett  Ltd,  16 
Lettice  Street,  London  SW6,  are  launch- 
ing an  "introductory"  toilet  soap.  The 
soap  is  in  a  2-oz  size  (£0-35)  in  sandalwood, 
tea  rose,  fougere  and  carnation  frag- 
rances. The  soaps  are  obtainable  in  a 
dispenser  which  contains  36  tablets,  nine 
in  each  fragrance. 

Micoren  500s  to  be  discontinued 

Geigy  Pharmaceuticals,  Hurdsfield  In- 
dustrial Estate,  Macclesfield,  Ches  SK10 
2LY,  say  they  will  be  discontinuing  the 
500  pack  of  Micoren  Capsules  400mg 
when  stocks  are  exhausted.  Micoren  con- 
tinues to  be  available  in  400mg  capsules 
pack  of  100  and  in  ampoules  pack  of  20. 

Kotex  'economy'  packs 

Four     extra     towels     are     offered  by 
Kimberly-Clark    Ltd,    Larkfield,  Maid- 
stone,  Kent,   in  economy  packs  of  28 
Kotex  feminine  towels  sizes  1  and  2. 
They  are  currently  running  a  promotion 
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care  range  for  dry  and  normal  skins.  The 
bar  holds  jars  of  moisturising  cream  and 
three  rows  of  Christy  bottles. 

The  makers  plan  to  continue  their  ad 
vertising  support  for  the  range  in  1975 
and  will  offer  the  consumers  the  skin  care) 
booklet  they  say  was  popular  last  year. 
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The  head  of  the  Emperor  Caracalla  on  a 
metallic  Roman  "coin"  is  a  feature  of 
the  packaging  for  the  recently-introduced 
range  of  "unisex"  toiletries,  Mechant 
(see  C&D,  December  14,  p815)  by 
House  of  Caracalla  Ltd,  126  Wigmore 
Street,  London  W1. 

offering  packs  of  10  Kotex  Simplicity 
towels  at  a  trial  price  of  19p  —  7p  less 
than  the  normal  price.  Both  offers  last 
until  the  end  of  February. 

Skin  care  display 

Thomas  Christy  &  Co  Ltd,  North  Lane, 
Aldershot,  Hants,  have  produced  an  at- 
tractive skin  care  bar  for  the  Christy  skin 


Ln  —  London;  M  —  Midland;  Lc  —  Lancashire; 
Y  —  Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE  —  North-east; 
A  —  Angla;  U  —  Ulster;  We  —  Westward; 
B  —  Border;  G  —  Grampian;  E  —  Eireann; 
CI  —  Channel  Islands. 

Beecham  powders:  All  except  WW,  We 
E,  CI 

Beecham  powders  range:  WW,  We,  CI 
Bright  &  Beautiful  tissues:  All  except  E 
British  Cod  Liver  oils:  M,  Lc,  Y,  NE 
Buttercup  syrup:  Lc,  Y,  NE 
Close-Up:  All  areas 
Complan:  All  areas 
Damelia:  Ln 
Elnett:  All  areas 

Milk  of  Magnesia  tablets:  All  areas 
Oil  of  Ulay:  All  areas 
Radox:  All  except  U,  E 
Ralgex:  M,  Sc,  So,  We 
TCP:  All  areas 
Tegrin:  All  areas 
Venos:  All  areas 
Vichy  skin  care  range: 
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HBAO  FOR 
THE  MUSI 

HILLS  'BIG  3  'ARB 
SURE  SELLERS  at  'CHEMISTS  ONLY  a 


REVISED  PRICES  FROM  1st.  FEBRUARY,  197 


UNIT  PRICES 


HILL'S  AD ULT£ BALSAM  100  ML 
HILL'S  ADULT  BALSAM  200  ML 
HILL'S  JUNIOR  BALSAM  100  ML 
HILL'S  BALSAM  PASTILLES 


RETAIL 
(INCL  VAT) 

29p 
51  p 
28p 
32p 


COST 
(EXCL  VAT 

20.  Up 
35.42p 
1  9.44p 
21.79p 


NOTE:  PRICES  CHARGED  WILL  BE  THOSE  RULING  AT 
DESPATCH  DATE 


HILLS  PHARMACEUTICALS  LTD 

BRIERCLIFFE,  BURNLEY,  BBIO  2JY.Tel0282  2593 


15  February  1975 


Chemist  &  Druggist  205 


New 
products 


Cosmetics  and  toiletries 

Colour  restorer  for  women 

A  hair  colour  restorer  for  women,  Lady 
Grecian  2000,  has  been  added  to  the 
existing  Grecian  2000  product  for  men, 
by  Combe  International  Ltd.  The  product 
(£1-23)  comes  in  a  118ml  bottle  and  will 
be  backed  by  a  national  television  cam- 
paign featuring  both  products  breaking 
in  April  (Farillon  Ltd,  Chesham  House, 
Chesham  Close,  Romford  RM1  4JX). 

Air  Spun  additions 

Two  more  additions  have  been  made  to 
Coty's  Air  Spun  range  —  Air  Spun  blush 
stick  (£0-80)  in  a  choice  of  peachfrost, 
pinkfrost  and  cinnamonfrost  shades,  and 
Air  Spun  pressed  powder  eyeshadows 
(£0-55)  that  come  in  a  compact  with 
foam-tipped  applicator.  There  are  six 
eyeshadows  —  sky,  grass,  storm,  cloud, 
sea  and  earth. 

Coty  have  also  added  three  new  lip- 
stick colours  to  the  Air  Spun  creme- 
stick  lipstick  (£0-60)  and  nail  enamel 
(£0-55)  ranges.  The  colours  are  lilac  mist, 
sea  coral  and  red  clay.  For  sale  mid- 
March  (Coty  Ltd,  Great  West  Road, 
Brentford,  Middlesex). 

Wild  herb  aftershave 

An  aftershave  has  been  added  to  the  Tiki 
wild  herb  range.  Wild  herb  aftershave  is 
a  combination  of  thyme  and  sage  to  give 
a  "cool,  refreshing  fragrance."  It  comes 
in  a  150cc  flask  (£1-25)  (Carter  Bros, 
Glen  Laboratories,  Dockfield  Road,  Ship- 
ley, Yorks). 

Sundries 

Economy  razor  launched 

Wilkinson  Sword  have  launched  a  new 
economy  Double  Edge  razor.  Presented 
ii  a  pack  containing  five  blades  (£0-59)  it 
represents,  say  the  makers,  the  high 
shaving  performance  of  the  Wilkinson 
Double  Edge  razor  at  a  much  lower  cost. 
The  razor  and  five  blade  dispenser  are 
presented  on  royal  blue  cards  with  a 
sword  design.  They  come  in  a  display 
outer  containing  12  packs  and  may  be 
sold  from  pronged  units  (Wilkinson  Sword 
Ltd,  Sword  House,  Totteridge,  High 
Wycombe,  Bucks  HP13  6EJ). 

For  foot  relief 

Omniped  foot  cushions  are  designed  to  fit 
around  the  middle  of  the  foot  under  the 
arch  and  are  held  in  place  with  an 
attached  elastic  bandage.  This,  it  is 
claimed,  relieves  the  pressures  on  the 
vulnerable  parts  of  the  foot,  yet  allows 
the  muscles  to  retain  their  normal  func- 
tion, without  causing  the  wearer  any  dis- 
comfort or  side  effects.  They  are  made  in 


four  sizes  to  fit  shoe  sizes  between  2\  and 
11  and  cost  £1-20  (Omniped,  Larkhall 
Laboratories,  225  Putney  Bridge  Road, 
London  SW15). 

Friction  sponge 

A  bath  mitt  (£0-55)  has  been  introduced 
to  the  Portia  range  by  Solport  Brothers 
Ltd.  The  product  has  a  friction  sponge 
material  for  the  face  of  the  glove  and 
towelling  in  assorted  colourful  designs 
on  the  reverse  (Solport  Brothers  Ltd, 
Portia  House,  Goring  Street,  Goring  by 
Sea,  Worthing,  Sussex). 

Photographic 

Dual  8  Bauer  projector 

A  dual  8mm  cine  projector  has  been 
added  to  the  Bauer  range.  The  T2  (£54-44) 
incorporates  an  /1-5,  16-5-30mm  Vario- 
Travenon  lens  which  has  a  side  knob 
focusing  control.  Film  loading  is  auto- 
matic right  onto  the  take  up  spool,  and 
the  sprocket-less  projector  has  a  simple 
switch  to  change  over  format  from  super- 
8/single-8  to  double-run  8  film. 
The  projector  also  incorporates  a  pic- 
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ture  framer,  gate  change  switch  and  film 
speed  lever,  with  all  other  controls  for- 
ward and  reverse  projection  being  on  a 
single  "uni-control"  knob  situated  below 
the  take  up  spool.  There  are  two  opera- 
ting speeds;  18  frames/sec  for  normal  use 
and  a  9  frames/sec  for  slow  motion  pro- 
jection. The  lamp  is  an  8v  50w  integral 
reflector  lamp  (code  A 1/1 7)  and  other 
features  include  rubber  tipped  feet,  raise/ 
lower  setting,  integral  carrying  handle, 
fold-down  spool  holder,  take-up  spool, 
"pull-away"  front  exposing  the  entire  film 
track,  and  fast  rewind  (Mayfair  Photo- 
graphic Suppliers  (London)  Ltd,  Hemp- 
stalls  Lane,  Newcastle,  Staffs  ST5  0SW). 
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EVADYNE  tablets 

Manufacturer  Ayerst  Laboratories  Ltd, 
Invincible  Road,  Farnborough,  Hants 
GU14  7QH 

Description  Butriptyline  25mg  —  orange 
film-coated  tablet.  50mg  —  pink  film- 
coated  tablet 

Indications  Non-psychotic  depression  with 
or  without  anxiety 

Contraindications  Pregnancy.  Administra- 
tion with  or  within  two  weeks  of 
MAOI's.  Conditions  where  an  anticholin- 
ergic agent  would  be  undesirable  —  eg 
urinary  retention,  pyloric  stenosis,  pros- 
tatic hypertrophy 

Dosage  Initially  25mg  three  times  daily 
increasing  if  necessary  by  25mg  daily  or 
on  alternate  days  to  maximum  150mg 
daily.  Maintenance,  25mg  three  times 
daily 

Precautions  Cardiovascular  disease,  liver 


disorders,  epilepsy.  Concurrent  administra- 
tion of  barbiturates,  anticholinergics,  local 
anaesthetics  with  adrenaline,  some  anti- 
hypertensives —  eg  methyldopa,  guanethi- 
dine  —  alcohol,  psychotropic  drugs 
Side  effects  Anticholinergic  effects  such  as 
dry  mouth,  constipation,  have  been  re- 
ported and  are  usually  dose  related 
Packs  Securitainers  of  100  tablets  of  25mg 
(£2-10)  and  50mg  (£3-65) 
Supply  restrictions  PI.  Recommended  on 
prescription  only 
Issued  February  1975 

TRIDESILON  ointment 

Manufacturer  Dome  Laboratories,  divi- 
sion of  Miles  Laboratories  Ltd,  Stoke 
Court,  Stoke  Poges,  Slough,  Bucks 
Description  White  translucent  ointment 
containing  desonide  0-05  per  cent  w/w 
in  a  white  soft  paraffin  base 
Indications  etc  As  for  Tridesilon  cream. 
Ointment  useful  where  lubricating  and 
softening  effect  desirable — eg  dry  hyper- 
keratotic  lesions 

Dispensing   diluent   White   soft  paraffin. 
Diluted  material  should  be  used  within 
two  to  three  months 
Packs  30g  tube  (£0-99) 
Supply  restrictions  PI,  TSA 
Issued  February  1975 
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VAT:  the  new 
schemes  for 
retailers 


Another  booklet  on  the  special  schemes 
operating  for  retailers  accounting  for 
value  added  tax  has  been  issued  by 
Customs  &  Excise. 

There  are  nine  schemes  in  the  new  list 
compared  with  four  basic  schemes  with 
three  modifications  at  the  present  time. 
The  Notice,  No.  727,  will  come  into  force 
from  a  date  to  be  announced  and  it  will 
then  replace  Notice  707. 

The  following  is  a  brief  outline  of  the 
various  schemes 

□  A.  For  calculating  output  tax  on  sup- 
plies of  goods  or  services  (or  both)  which 
are  all  subject  to  the  same  rate  of  tax. 

□  B.  For  calculating  output  tax  on  sup- 
plies of  goods  at  two,  and  not  more  than 
two,  different  rates  of  tax  (zero  counting 
as  a  separate  rate).  It  is  a  condition  of 
the  scheme  that  the  takings  for  the  goods 
sold  at  the  lower  of  the  two  rates  (eg 
zero,  if  one  of  the  rates  is  the  zero 
rate)  must  not  amount  to  more  than  one- 
fifth  of  total  takings  for  goods  at  both 
rates.  One  must  be  able  to  record  the 
total  VAT-inclusive  amounts  expected  to 
realise  from  selling  those  goods  subject 
to  the  lower  of  your  two  rates  which  are 
received  into  the  business  for  retailing  in 
each  tax  period.  Those  amounts  are  sub- 
tracted from  the  gross  takings  for  all  the 
goods  supplied  and  the  remainder  will  be 
assumed  to  be  the  value  of  goods  at  the 
other  rate.  (This  scheme  is  similar  to  that 
used  by  many  chemists  to  date  but  will 
be  no  good  when  multiple  rates  operate.) 

□  C.  Intended  for  the  very  small  retailer 
of  goods,  whose  total  taxable  turnover 
for  the  whole  of  his  business  in  a  year 
does  not  exceed  £25,000,  and  who  sells 
goods  at  two  or  more  rates  of  tax  (zero 
counting  as  a  separate  rate). 

□  D.  For  calculating  output  tax  on  sup- 
plies of  goods  at  two  or  more  rates  of 
tax  (zero  counting  as  a  separate  rate). 
It  is  for  retailers  whose  total  taxable 
turnover  does  not  exceed  £75,000.  This 
scheme  splits  gross  takings  for  the  tax 
period  in  proportion  to  the  total  amounts 
payable  to  suppliers  for  goods  received 
for  retailing  at  each  tax  rate  during  the 
period.  Apply  the  correct  VAT  fractions 
to  the  results  to  arrive  at  the  output  tax. 
Stocks  are  not  included  in  the  calculation, 
and  each  tax  period  is  dealt  with 
separately.  But  to  correct  for  differences 
in  buying  and  selling  patterns  over  the 
year  an  annual  adjustment  to  calculations 
is  required. 

□  E.  For  calculating  output  tax  on  sup- 
plies of  goods  at  two  or  more  rates  of 
tax   involves   repeated   stock  evaluation. 

□  F.  For  retailers  who  supply  goods  or 
services  (or  both)  at  two  or  more  rates 
of  tax  and  who  can  distinguish  between 
the  rates  at  the  point  of  sale.  One  must 
add  up,  each  tax  period,  the  gross  takings 
for  supplies  at  each  different  tax  rate  in 


the  tax  period,  and  apply  the  correct 
VAT  fractions  to  the  results  to  give  the 
scheme  output  tax  at  each  positive  rate. 
(Multi-total  cash  register  would  be 
essential.) 

□  G.  For  calculating  output  tax  on 
supplies  of  goods  at  two  or  more  rates 
of  tax.  For  every  tax  period  after  the 
first  three,  split  the  gross  takings  for  the 
period  in  proportion  to  the  total  VAT- 
inclusive  amounts  payable  to  the  sup- 
pliers for  goods  at  each  rate  received  in 
the  twelve  months  up  to  the  end  of  that 
tax  period.  Initial  stock  is  no  longer 
taken  into  account.  Output  tax  is  again 
calculated  by  applying  the  VAT  fraction 
for  each  positive  rate  and  adding  one- 
eighth.  The  addition  of  one-eighth  to  the 
provisional  output  tax  may  sometimes 
mean  that  a  retailer  will  pay  more  output 
tax  than  if  he  were  using  one  of  the 
other  schemes. 

□  H.  This  scheme  is  also  for  calculating 
output  tax  on  supplies  of  goods  at  two 
or  more  rate  of  tax.  The  calculations 
must  take  account  of  the  selling  price  of 
each  different  line.  They  give  here  your 
assumed  takings,  including  VAT,  for 
goods  at  each  rate.  The  correct  VAT 
fractions  must  be  applied  to  arrive  at 
the  scheme  output  tax.  For  every  tax 
period  after  the  first  three,  you  must 
split  your  gross  takings  for  the  period 
in  proportion  to  the  total  VAT-inclusive 
amounts  payable  by  your  customers  for 
goods  at  each  rate  which  you  received  in 
the  twelve  months  up  to  the  end  of  that 
tax  period.  Initial  stock  is  no  longer  taken 
into  account.  Output  tax  is  again  calcu- 
lated by  applying  the  VAT  fraction  for 
each  positive  rate. 

□  J.  This  scheme  is  also  for  multiple 
rate  tax.  It  requires  repeated  stock  evalua- 
ting as  with  scheme  H.  These  calculations 
must  take  account  of  the  selling  price  of 
each  different  line.  They  will  give  the 
assumed  takings,  including  VAT,  for 
goods  at  each  rate.  Apply  the  correct 
VAT  fractions  to  reach  a  provisional 
scheme  output  tax.  At  the  end  of  the 
VAT  year,  record  the  total  amounts 
payable  by  customers  for  all  goods  re- 
maining in  stock,  and  calculate  the  out- 
put tax  for  the  year  by  reference  to  initial 
and  closing  stock,  receipts  of  goods  and 


gross  takings  for  the  whole  of  the  year. 

As  reported  last  week  (p  124)  the 
National  Pharmaceutical  Union  who  have 
had  a  preview  of  the  schemes  and  have 
acquainted  the  Chancellor  of  Exchequer 
of  being  unable  to  recommend  any  of 
the  schemes  as  suitable  for  pharmacy. 
□  The  National  Pharmaceutical  Union 
is  advising  all  members  to  apply  to  C&E 
for  detailed  supplements  on  schemes  B, 
F  and  G.  Where  turnover  is  less  than 
£25,000  they  should  seek  additional 
scheme  C  and  where  over  £75,000,  D. 


Books 


The  Law  Relating  to  Shops 

H.  Samuels,  OBE,  MA,  Charles  Knight 
&  Co  Ltd.  Ernest  Benn,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW.  8|  x  5|  in 
Pp  113.  £3  00  plus  postage. 
In  this  edition,  the  fourth,  the  author 
has  brought  up  to  date  the  previous 
edition  published  in  1964  and  included 
references  to  a  number  of  recent  cases. 
The  subject  matter  has  been  treated 
with  the  clarity  for  which  the  author 
is  renowned. 

A  summary  of  the  main  points  of  law 
concerning  the  duties  of  all  shopkeepers 
is  contained  in  the  introduction.  Specific 
aspects  of  a  shopkeeper's  position  and 
duties  under  the  law  are  dealt  with 
fully  in  the  chapters  which  follow.  They 
include:  shop  and  shop  assistant,  shop 
authorities,  assistant's  half-holiday  and 
meal  times,  early  closing  day,  Sunday 
closing,  and  health  and  welfare  of  shop] 
workers. 

Whilst  a  pharmacy  is  in  a  somewhat) 
privileged  position  so  far  as  opening 
hours  are  concerned  those  pharmacists 
contemplating  entering  retail  for  the  first 
time  will  find  considerable  guidance  from 
this  volume. 

Books  received 
The  Vinca  Alkaloids 

Edited  by  W.  I.  Taylor  and  N.  R.  Farns 
worth.  Marcel  Dekker  Inc  (270  Madison| 
Avenue,  New  York,  USA).  9£  x  in 
Pp  357.  $32-75. 


This  eyecatching 
window  display 
supporting  a 
recent  Beecham 
toiletries 

promotion  led  to  a 
"dramatic" 
increase  in  sales 
according  to  the 
directors  of 
Berkeley  Court 
Pharmacy, 
IVIelcomb  Street, 
London.  After  one 
week  of  the 
promotion,  they 
claim,  sales  of 
Macleans  and 
Aquafresh 
toothpaste 
increased  to  more 
than  300  per  cent 
above  normal. 
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The  test  they  said  couldn't  be  done  will  be  done 
again  in  front  of  35,000,000  people  from... 


MARCH  17th 


PHILIPS  PHILISHAVE-THE  LARGEST  SELLING  SHAVER  IN  BRITAIN. 

From  £6.08  to  £23.55  (suggested  selling  prices  inc. VAT)-so  stock  up  NOW 


PHILIPS 


PHILIPS 

Simply  years  ahead. 


15  million  people  are 
going  to  be  pretty  browned-off 

with  Piz  Buin  by  the 
end  of  the  summer. 


«,  Piz  Buin,  the  prestige  sun  and  skin 
care  range  from  Europe,  is  about  to  start 
it's  biggest-ever  promotion  in  the  U.K. 
15  million  adults  will  see  the  Piz  Buin 
advertising  campaign  in  Vogue,  Harpers 
and  Queen,  Cosmopolitan,  She,  The 
Observer  and  The  Sunday  Times. 


What's  more,  they're  going  to  see  it 
big,  in  colour  and  often -right  through  the 
peak  selling  period. 

At  last,  Piz  Buin  is  getting  the  promo- 
tion it  deserves  in  the  U.K.  And  it  starts 
on  May  the  1st  with  a  three-page  spread  in 
Vogue  -  so  check  your  stocks  now! 


PIZ  BUIN 

this  summer's  colour 


Sole  U.K.  distributors:  Jean  Sorelle  Ltd., 
117-123  Great  Portland  Street,  London  WIN  6AH.  Tel:  01-636  8677. 

A  member  of  the  Dunbee-Combex  Marx  Group. 
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WE  WANT  TO  HELP  YOU  MAKE 
A  KILLING  THIS  SUMMER 

Last  year  nearly  4  million  slow 
release  fly  killers  were  sold. 

And  well  over  half  were  Vapona. 

In  fact,  last  year  we  outsold  any 
other  competitive  brand  three  to  one. 
This  year  we  plan  to  do  better. 

We'll  be  launching  heavyweight 
advertising  campaigns  in  the  Womens' 
Press,  and  on  TV,  Rad  10 and  Posters. 

It  will  cover  the  complete 
Vapona  range  from  the  traditional 
Strip  to  the  Cassette. 

So  Vapona  will  be  the  brand 
your  customers  will  be  asking  for. 
And  that's  going  to  mean  high 

FOR  FULL  DETAILS  OF  THE  VAPONA  RANGE  CONTACT  YOUR  SMITH  AND  NEPHEW  REPRESENTATIVE 
OR  SMITH  AND  NEPHEW  AT  BESSEMER  ROAD,  WELWYN  GARDEN  CITY,  HERTS.  TEL.WELWYN  GARDEN  25!  51. 


sales  figures  and  really  good  profits. 

There's  big  bonuses  and  stocking- 
in  offers,  too. 

It  all  adds  up  to  a  big  killing  this 
year,  make  sure  you're  in  on  it. 

Stock  the  brand  leader,  it's  the 
only  ammunition  \Z~r%r\l-IO 
you'll  need  VapOlla. 


HHHHH 

llpllllllll  Itpllltljifi 

Vapona 

Vapc 

PP 

15  February  1975 


Chemist  &  Druggist  211 


Communications:  first  problem 
of  embryo  employee  association 


Officers  of  the  Joint  Boots  Pharmacists  Association  are  having  talks  this  month  with 
four  other  large  company  chemist  organisations  in  an  effort  to  get  a  national 
employee  pharmacists'  association  off  the  ground.  But  it  is  the  rank-and-file  employee 
they  find  difficut  to  contact  and  in  this  "C&D"  interview  four  JBPA  members  set  on 
record  what  has  been  achieved  so  far  —  and  what  they  hope  for  the  future. 


The  Joint  Boots  Pharmacists  Association 
will  be  supporting  the  candidature  of  two 
of  its  members  in  this  year's  Pharmaceu- 
tical Council  election  —  Henry  Hewarth, 
Nottingham,  who  has  fought  two  previous 
elections,  and  Tom  Owen,  Stockport,  a 
newcomer  to  the  lists.  But  their  aim  is 
not  to  see  "Boots"  men  on  Council  ■ — 
they  want  employee  representation  and 
will  be  pleased  to  put  their  weight  behind 
candidates  from  other  companies. 

Things  began  to  happen  two-and-a- 
half  years  ago  when  many  employees 
were  angered  by  Council's  support  for 
the  EEC  draft  directives.  They  felt  the 
implications  for  companies  such  as  Boots 
would  involve  a  complete  change  in  the 
job  description  of  an  employee  phar- 
macist, so  disrupting  the  career  structure. 
Paul  Joyce,  JBPA  assistant  secretary  and 
manager  of  London's  large  Regent  Street 
branch  says :  "Most  of  us  are  not  em- 
ployees because  we  cannot  afford  to  buy 
our  own  businesses  —  which  was  the 
sort  of  argument  presented  by  the 
Society.  We  enjoy  the  challenge  of  the 
type  of  business  we  are  operating,  the 
sort  of  job  we  have  to  do  as  managers 
for  a  company.  Council  were  saying  they 
did  not  want  pharmacists  operating  this 
way,  yet  none  had  consulted  the  7,000 
employee  pharmacists  concerned". 

No  organisation 

The  lack  of  consultation  is  attributed 
to  the  fact  that  there  was  no  organised 
body  for  Council  to  consult,  only  in- 
dividuals. Even  Boots  pharmacists  them- 
selves were  not  organised.  There  were 
nine  local  associations  holding  profes- 
sional and  social  meetings,  but  nothing 
on  a  national  basis.  The  EEC  develop- 
ments worried  some  members  enough, 
however,  for  them  to  organise  a  meeting 
in  Birmingham  to  bring  the  Boots  asso- 
ciations into  a  national  body  —  the 
JBPA  —  and  to  encourage  formation  of 
new  local  associations.  Membership  is 
voluntary  and  a  subscription  is  paid  by 
individuals  —  the  organisation  is  in  no 
sense  a  part  of  the  "company",  a  fact 
that  the  Association's  officers  stress  in 
order  to  allay  suspicions  of  pharmacist- 
employees  in  other  groups.  "They  find 
it  hard  to  believe  that  the  strings  are 
not  being  pulled  by  top  management," 
says  secretary  Shaun  Boney,  "but  that 
would  not  be  tolerated". 

Expansion  within  the  Boots  organisa- 
tion is  still  one  of  the  prime  aims  of 
the  Association,  but  top  priority  is  given 
to   the   establishment   of   a   "voice"  in 


pharmacy  for  all  retail  employees,  who- 
ever their  employer.  The  first  move  was 
to  contact  the  superintendents  of  all  the 
pharmacy-owning  companies  in  the  C&D 
Directory;  five  attended  the  first  meeting 
and  expressed  support,  but  it  was  soon 
realised  that  the  message  might  not  be 
getting  through  to  the  right  people.  Then 
in  November  last  year,  a  series  of 
regional  meetings  was  begun,  the  start- 
ing point  being  a  contact  with  "politically 
active"  pharmacists  in  the  area. 

There  is  no  desire  to  "outflank"  the 
Pharmaceutical  Society  or  its  role,  how- 
ever, and  some  of  the  Association's 
officers  would  prefer  that  their  proposed 
"National  Association  of  General  Practice 
Employee  Pharmacists  should  be  adopted 
as  a  membership  group  of  the  Society, 
since  it  is  with  the  professional  rather 
than  commercial  aspects  of  pharmacy 
that  they  are  concerned.  Indeed,  they 
believe  the  Society  is  often  ineffective 
simply  because  it  lacks  central  representa- 
tion of  an  important  section  of  the 
membership.  Paul  Joyce:  "My  personal 
opinion  is  that  the  Society  seems  against 
company  pharmacy  and  whenever  there 
is  an  opportunity  to  change  its  structure 
they  jump  onto  the  bandwaggon.  But  it  is 
too  late  for  the  Society  to  decide  that 
it  doesn't  like  the  way  pharmacy  is 
practised  in  Great  Britain;  it  must  live 
with  the  fact  that  there  are  company 
chemists  and  employed  pharmacists  who 
like  the  way  they  practise  and  want 
to  defend  it." 

The  Society  is  nevertheless  supported 
in  the  way  it  carries  out  its  legal  func- 
tions. "If  anything  we  feel  it  could  be 


stronger  and  we  would  not  wish  to  de- 
tract in  any  way  from  our  belief  that 
pharmacists  should  practise  professionally, 
including  the  supervision  of  PI  medicine 
sales".  The  Association  is  also  encourag- 
ing employees  to  be  active  in  the  Society's 
branches  —  "The  machinery  is  there  and 
we  should  make  use  of  it",  says  Keith 
Mortimer,  publicity  officer.  But  a  prob- 
lem for  employees  of  the  larger  com- 
panies is  that  the  nature  of  their  career 
often  moves  them  on  to  new  areas  before 
they  can  make  much  contribution  at  any 
particular  branch. 

As  within  the  profession  at  large, 
opinion  is  divided  on  whether  the  Society's 
Council  should  be  structured  to  include 
sectional  representation.  Mr  Boney  be- 
lieves that  a  body  governing  a  profes- 
sion with  several  branches  should  itself 
be  representative  of  those  branches.  Roger 
Odd,  a  co-opted  member  of  the  Council's 
general  practice  subcommittee  nominated 
by  JBPA,  disagrees,  believing  that  the 
result  could  be  Council  members  with 
interest  only  in  their  own  section.  He  sees 
his  own  role  as  representative  of  all 
pharmacists  and  his  contribution  as  for 
the  benefit  of  the  whole  prefession. 

The  future 

The  Association  is  not  short  on  ideas 
about  the  future  —  and  the  Society  is 
the  key  organisation  in  their  plans. 
Council  candidate  Mr  Owen  is  calling 
for  a  working  party  to  see  how  the 
Council  can  better  represent  pharmacists 
in  different  parts  of  the  profession  ■ —  and 
he  seeks  a  change  in  the  Charter  so  that 
the  Society  can  take  part  in  NHS  nego- 
tiations. Mr  Mortimer,  on  the  other 
hand,  would  like  the  negotiations  con- 
ducted by  a  "pharmacy  executive",  an 
extension  of  the  Contractors  Committee 
to  include  employee  representation. 

In  addition  to  suspicion  of  the  motives 
of  "Boots"  pharmacists  in  organising 
employees  in  other  companies  there  have 
been  inevitable  questions  about  the 
"union"  potential  of  the  association.  The 
officers  insist,  however,  that  there  are 
already  adequate  channels  for  employees 
to  negotiate  terms  with  their  own  em- 
ployers —  the  Co-operative  employees  are 
already  represented  by  a  union,  for 
example,  and  the  proposals  are  concerned 
only  with  professional  practice. 

What  has  Boots  Joint  Pharmacists' 
Continued  on  p212 


Left  to  right:  Keith  Mortimer,  publicity  officer  (Oxford),  Paul  Joyce,  assistant 
secretary  (London  Regent  Street),  Shaun  Boney,  secretary  (Woolwich),  Roger  Odd, 
Pharmaceutical  Society  general  practice  subcommittee  member  (Oxford).  Chairman 
is  Mr  S.  A.  Wheatley  who  is  moving  from  Andover  branch  to  Jersey,  Channel  Islands 
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Pharmaceutical  Society,  Soottish 
Department  

Moves  towards 
a  planned 
service 

The  recently  appointed  National  Con- 
sultative Committee  for  Pharmacy  in 
Scotland  has  considered  an  immediate 
submission  to  the  Scottish  Health  Service 
Planning  Council,  of  recommendations 
on  pharmacies  in  health  centre  areas. 

The  Committee  reported  to  the  Janu- 
ary meeting  of  the  Pharmaceutical 
Society's  Scottish  Executive,  that  it  had 
also  discussed  the  appointment  by  the 
Planning  Council  of  a  committee  to 
report  on  a  planned  pharmaceutical  ser- 
vice in  Scotland.  The  possible  formation 
of  a  pricing  methods  subcommittee  within 
the  Common  Services  Agency  had  also 
been  considered. 

The  need  to  avoid  depriving  any 
community  in  Scotland  of  its  pharma- 
ceutical service  thereby  compelling  the 
area  health  board  to  ask  the  local  doctor 
to  dispense,  was  stressed  when  the  Ex- 
ecutive discussed  responsibility  for  organi- 
sation of  collection  and  delivery  services 
in  rural  areas. 

The  arrangements  fell  into  two  phases. 
Firstly,  the  area  health  board  had  to 
decide  whether  a  prima  facie  case  had 
been  made  for  investigation  of  a  possible 
collection  and  delivery  service  for  a 
community.  In  making  this  decision,  they 


Boots  Association 

Continued  from  p211 

Association  achieved  so  far?  Organisation 
within  the  company  is  proceeding,  with  22 
associations  now  in  membership  and  some 
60  per  cent  of  Boots  pharmacists  repre- 
sented. Members  were  instrumental  in 
putting  forward  Mr  Howarth  as  a  Council 
candidate  and  have  been  much  en- 
couraged by  his  near  success  —  only  79 
votes  away  from  election.  At  last  year's 
Branch  Representatives  meeting,  Asso- 
ciation members,  through  Bournemouth 
and  Oxford  Branches,  proposed  the  setting 
up  of  an  employee  group  in  the  Society 
or  an  "employee"  subcommittee  of  the 
Practice  Committee.  Both  motions  were 
lost,  but  Roger  Odd  was  later  invited 
to  join  the  Council's  general  practice 
subcommittee  thus  fulfilling  C&D's 
call  for  some  employee  representation  at 
the  basic  level  on  that  committee  (C&D, 
May  25,  1974,  p  641). 

There  is  still  much  work  ahead  before 
the  aim  of  a  fully  representative  em- 
ployee voice  in  pharmacy  is  achieved. 
But,  to  quote  Keith  Mortimer:  "We 
have  taken  the  first  few  steps". 
□  Employees  who  would  like  to  know 
more  about  the  Association's  aims  for  a 
national  organisation  should  contact  the 
secretary,  Mr  S.  Boney,  10  Wimborne 
Court,  Highview  Road,  Sidcup,  Kent. 


would  be  guided  by  the  advice  of  the 
area  pharmaceutical  committee  and  of  the 
chief  administrative  pharmaceutical  offi- 
cer. The  Pharmaceutical  Society  was  not 
necessarily  involved  in  this  stage. 

The  second  stage  involved  a  feasibility 
study  and  recommendation  of  the  mode 
of  operation  of  a  collection  and  delivery 
service.  Here  the  Pharmaceutical  Society 
was  necessarily  involved  as  the  approval 
of  the  Society's  Rural  Areas  Committee 
was  required  before  an  area  health  board 
could  make  a  grant  towards  payment 
of  the  cost  of  collection  and  delivery. 
It  was  accepted  that  the  Scottish  Depart- 
ment of  the  Society  would  co-operate 
with  the  CAPO  and  the  secretary  of  the 
APC  in  drawing  up  a  scheme  for  the 
approval  of  the  Rural  Areas  Committee. 

It  was  reported  that  four  pharmacies 
in  Scotland  had  applied  for  approval  of 
schemes  for  part-time  operation.  All  of 
these  were  the  sole  pharmacies  in  their 
communities,  and  the  alternative  would 
have  been  a  collection  and  delivery  ser- 
vice. In  two  cases  a  separate  pharmacy 
section  with  independent  access  could 
easily  be  arranged;  in  the  other  two, 
provision  was  to  be  made  for  removal 
of  all  medicines  to  a  part  of  the  premises 
accessible  only  to  the  pharmacist. 

The  Scottish  Department's  advice  had 
been  requested  by  an  APC  on  the  situa- 
tion in  which  a  community  with  a  single 
pharmacy  plans  a  health  centre  and  the 
pharmacy's  proprietor  wishes  to  operate 
within  the  centre. 

The  Executive  agreed  that  the  Society 
would   have   no   objection   to   such  an 


In  Curzon  Street,  London,  is  one  of 
Savory  &  Moore's  "rather  special" 
branches  trading  near  Shepherds  Market 
on  the  historical  site  of  the  old  seven- 
teenth century  Mayfair.  The  manager, 
Mr  H.  Fine,  who  was  apprenticed  to 
Savory  &  Moore  in  1935  tells  how  the 
original  site  of  G.  Jolley  &  Co  Ltd,  was 
bombed  during  the  war  to  re-open  again 
in  1956  as  Savory  &  Moore.  Famous 
stage  and  television  stars  who  frequent 
this  delightful  part  of  old  London,  are 
numerous  among  the  customers. 

However,  trading  in  traditional  chemists' 
shops  seldom  contribute  to  increased 
counter  sales  and  so  a  refit  was  under- 
taken recently  which  utilised  expensive 
floor  space  more  effectively.  Savory  & 
Moore   used   Nordia   90  equipment  for 


arrangement.  The  point  was  made  that 
the  opening  of  a  pharmacy  in  a  newly- 
developed  health  centre  would  involve 
the  pharmacist  in  additional  expenses  with 
no  increase  in  his  income  from  dis- 
pensing. It  was  also  confirmed  that  any 
additional  pharmacy  newly  established  in 
the  community  would  not  have  any  right 
to  a  share  in  this  health  centre  pharmacy. 
Other  matters  discussed  included : 

□  Despite  repeated  representations  from 
the  Society,  the  Scottish  Home  and 
Health  Department  had  decided  that 
chief  pharmaceutical  officer  posts  should 
be  combined  with  "Noel-Hall"  hospital 
pharmacy  posts  or,  in  two  cases,  with 
principal  hospital  pharmacy  posts.  This 
recommendation  would  mean  that  only 
one  CAPO  vacancy  (for  the  Highland 
Area)  was  likely  to  be  advertised.  It  was 
noted  that  the  recommendations  in  the 
circular  regarding  district  pharmaceutical 
officer  posts  were  in  line  with  the  recom- 
mendations of  the  Scottish  Department 
of  the  Society. 

□  It  was  agreed  that  district  pharma- 
ceutical officers  should  be  eligible  for 
membership  of  APC's  and  of  the  National 
Consultative  Committee,  and  that  the 
CAPO  could  not  continue  as  a  member 
of  an  APC  (though  the  CAPO  should 
attend  meetings  of  the  committee  and 
could  act  as  secretary).  A  meeting  of 
chairmen  of  APC's  would  be  held  as  soon 
as  convenient. 

□  The  Executive  agreed  that  a  referen- 
dum be  held  of  members  of  the  Society 
in  the  Border  counties  regarding  for- 
mation of  a  new  Borders  Branch. 


the  modernisation,  which,  coupled  with 
their  merchandising  and  staff  expertise, 
increased  sales  by  a  substantial  percen- 
tage. Nordia  has  been  used  by  Savory  & 
Moore  since  1956. 

Each  of  the  nine  staff  have  their  own 
responsibility  and  the  cosmetics  section 
is  particularly  important.  The  girls  are 
stationed  at  strategic  parts  of  the  shop  to 
help  in  self  selection. 

Mr  Fine  agreed  with  his  assistant 
manager,  Mr  J.  Findlay,  "Older  people 
like  the  merchandise  to  be  well  illumina- 
ted so  that  they  can  easily  see  and  read 
what  they  are  buying".  Nordia  had  pro- 
duced a  "beautiful  shop  within  a  budget 
figure,  but  as  trading  has  proved,  it's  more 
than  skin  deep  —  it's  soundly  commercial 
—  and  profitable". 


Floor  space  was 
used  more 
effectively  when 
the  shop  was 
refitted 


Modernisation  more  than  skin  deep 
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OPENING  CUC-LOC 
ISNT  CHILD'S  PLAY 


For  once,  United  Glass  presents  a  closure 
that  is  difficult  to  open  . . .  for  young  children. 

Clic-Loc  is  a  very  clever  cap,  with  a  co- 
ordinated press-and-turn  action  which  adults  find 
simple,  but  which  baffles  a  small  child.  In  addition 
to  its  built-in  safety,  turning  the  cap  produces  a 
loud  click!  (Which  warns  an  attentive  parent  that 
medicine  ora  dangerous  household  product  has 
fallen  into  the  wrong  hands). 

Moreover,  Clic-Loc  seals  all  liquids,  powders 
or  tablets  efficiently  at  a  minimal  pack  on-cost, 
asmall  price  to  payfora  child's  safety.  Itcan  also 
be  handled  by  conventional  capping  machines. 


Clic-Loc  meets  the  stringent  safety- 
packaging  legislation  in  the  US,  legislation  that  has 
resulted  in  a  dramatic  reduction  in  accidental 
poisonings  of  children  under  the  age  of  five.  (The 
30,000  similar  cases  in  the  UK  every  year  emphasise 
the  fact  thatthere  are  many  products  in  the  home 
which  need  safety  closures). 

Johnson  Wax,  The  Wellcome 
Foundation  and  E.  R.  Squibb  have 
already  putClic-Loc  in  its  place:  on 
top.  If  you  feel  you  should  know  more 
about  it,  please  contact  us  soon. 

Talk  to  the  Top  People 


U.G.  CLOSURES  &  PLASTICS,  ASTRONAUT  HOUSE,  HOUNSLOW  ROAD,  FELTHAM,  MIDDLESEX  TWU  9AJ. 


214    Chemist  &  Druggist 


15  February  1975 


If \ou¥e  wondering 
whether  to  order 
Lastolita-have  a  quick 
word  with  your  wife.- 


Lastolita  tights  and  stockings  are 
the  most  attractive  support  wear  a 
woman  can  have  -  and  that's  very 
important  if  she  has  varicose  veins, 
leg  troubles,  or  if  she's  expecting  a 
baby.  '  §  jp 


Lastolita  maternity  tights  have  a 
unique  fishnet  elastic  support  panel 
to  give  legs  and  tummy  continual 
support. 

Together  with  Lastolita  light- 
weight tights  and  stockings  they 
make  every  woman  feel  comfortable 
. . .  and  beautifully  fashionable. 
A  convenient  display  unit  is 
available  to  keep  sales  moving  fast. 
Full  details  from  your 
Lastonet  Rep;  or  write  to 
Lastonet  Products  Limited, 
\  Redruth,  Cornwall. 


Lastonet  Products  Ltd. 
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A  'prestige' 
West  End 
pharmacy 


From  the  moment  it  opened  its  doors,  the 
West  End  pharmacy  pictured  here  has 
"made  people  stop  and  look"  say  the 
staff.  And  the  design  remains  a  talking 
point  among  customers  ■ —  even  those 
who  have  been  in  several  times  before  — 
their  universal  opinion  being  of  approval. 
The  pharmacy  might  be  expected  to  have 
that  "extra  something",  for  it  brings  to 
London  the  name  of  R.  Gordon  Drum- 
mond,  the  indirect  Guinness  subsidiary  — 
and  is  situated  below  the  new  Albermarle 
Street,  London,  Guinness  headquarters. 
Even  before  entering  the  premises  the 
unusual  windows  (5  in  the  plan  below) 
take  the  eye;  they  stand  out  from  the 
building  line  and  provide  alternatively 
display  backs  or  views  of  the  interior. 
First  impressions,  as  the  illustrations 
show,  are  of  chrome  and  plastics.  But  the 
cleverly-angled  display  and  counter  units 
ensure  that  customers  see  everything  the 
shop  has  to  offer  —  with  spotlights  used 
to  maximum  effect.  The  view  from  the 
dispensary  (1)  gives  the  pharmacist  total 
supervision  (centre  picture)  and  the  hatch 
is  immediately  above  the  medicines 
counter  (2).  Specially  deep  shelves  have 
been  provided  on  the  wall  runs  (3)  to 
accommodate  a  maximum  of  self-selection 
stock,  and  the  centre  counters  (4)  provide 
room  for  cosmetics  testers  from  most  of 
the  major  agencies.  Storefitters  were  CIL 
Contracts  Ltd,  139  Fonthill  Road, 
London  N4. 
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'Excessive  profits' — LRI  told  to 
cut  prices  by  40  per  cent 


LR  Industries  Ltd  (LRI)  are  accused  by 
the  Monopolies  and  Mergers  Commission 
of  making  "excessive  profits"  from  the 
marketing  of  contraceptive  sheaths.  The 
Commission  believes  LRI's  selling  prices 
in  the  home  market  in  the  year  ended 
March  31,  1973  "should,  on  average, 
have  been  40  per  cent  below  their  actual 
level". 

These  comments  are  contained  in  the 
Commission's  report  "The  Supply  of 
Contraceptive  Sheaths  in  the  United 
Kingdom"  following  a  reference  to  them 
b>  the  Department  of  Trade  and  Industry 
on  September  4,  1972. 

A  monopoly  exists 

The  Commission  found  that  monopoly 
conditions  as  defined  in  the  legislation 
in  force  when  the  reference  was  made, 
prevail  with  respect  to  the  supply  of  con- 
traceptive sheaths  within  the  UK  because 
LRI  who  are  a  subsidiary  of  LRC 
International  Ltd  (LRC)  supply  at  least 
one-third  of  the  market.  The  Commis- 
sion concluded  that  the  "conditions"  pre- 
vailing by  reason  of  LRI's  monopoly 
position  "operate  and  may  be  expected 
tc  operate  against  the  public  interest".  In 
addition  the  Commission  found  that: 

□  "LRI's  pricing  policy  is  a  thing  done 
by  the  company  as  a  result  of  and  for  the 
purpose  of  preserving  the  'conditions'  and 
that  this  policy  operates  and  may  be  ex- 
pected to  operate  against  the  public  in- 
terest in  that: 

(i)  it  results  in  excessive  profits; 

(ii)  the  differential  price  structure  oper- 
ated by  LRI  is  both  a  deterrent  to 
competitors  and  potential  competitors 
and  a  means  of  exploiting  the  weakness 
of  consumer  pressure  upon  prices;  and 

(iii)  retail  prices  are  higher  than  they 
would  otherwise  be  by  reason  of  LRI's 
own  excessive  profit  margins  and  of  the 
consequent  enlargement  of  distributive 
cash  margins. 

□  "LRI's  policy  in  conducting  its  vend- 
ing machine  trade  is  a  thing  done  by 
LRI  as  a  result  of  and  for  the  purpose 
of  preserving  the  'conditions'.  This  policy 
operates  and  may  be  expected  to  operate 
against  the  public  interest  in  that  there 
has  been  a  wasteful  use  of  resources, 
difficulty  of  entry  for  competitors  has  been 
increased  and  the  level  of  selling  prices 
to  the  public  has  been  even  higher  than 
in  the  ordinary  trade." 

In  general  the  Commission  consider 
that  LRI's  record  of  behaviour  is  one  of 
prolonged  exploitation  of  its  dominant 
position  for  the  benefit  of  its  shareholders. 

The  Commission  recommend  the  fol- 
lowing changes  should  be  made: 

□  Home  selling  prices  for  LRI's  contra- 
ceptive sheaths  should  be  so  reduced  as 
to  bring  about  a  reduction  in  the  average 


price  of  40  per  cent  from  the  average 
price  obtained  in  the  year  ended  March 
31,  1973,  or,  if  basic  costs  are  shown  to 
htve  risen  significantly  since  that  date 
"such  a  reduction  as  may  be  expected  to 
provide  a  return  on  capital  of  the  order 
of  20  per  cent.  The  prices  should  in  the 
future  be  kept  under  review". 
□  The  overall  price  reduction  should  be 
brought  about  by  reducing  the  whole 
range  of  price  differences  (as  between  dif- 
ferent brands  and  different  customers  for 
the  same  brand,  not  only  in  cash  terms 
but  also  as  percentages  of  the  relevant 
prices. 

[J  A  maximum  retail  price  should  be 
specified  for  each  brand  of  sheath  (ex- 
cluding own  brands)  which  should  bear 
the  same  percentage  relationship  to  LRI's 
new  trade  selling  price. 

As  regards  retail  prices  the  Commission 
states  the  view  that  it  may  beworth  con- 
sidering whether  it  could  be  arranged 
that  LRI  should  recommend  the  appro- 
priate retail  selling  prices  and  print  their 
recommendations  upon  the  packages. 

Mischiefs 

The  Commission  point  out  that  the 
scope  of  their  recommendations  "is  limited 
to  remedying  the  'mischiefs'  attributable 
to  LRI's  pricing  policy."  However  they 
also  state  the  view  that  "the  level  of 
distributive  margins,  considered  as  per- 
centage mark-ups  on  buying  prices,  is 
unreasonably  high  and  that,  although  this 
cannot  be  regarded  as  being  a  'mischief 
arising  from  LRI's  pricing  policy,  it  is  a 
matter  for  public  concern." 

Giving  evidence  to  the  Commission  the 
Department  of  Health  and  Social  Security 
and  the  Marie  Stopes  Clinic  expressed 
satisfaction  with  LRI's  prices.  The  National 
Association  of  Pharmaceutical  Distribu- 
tors were  satisfied  with  the  profits  in  the 
wholesaling  field  on  sheaths  but  one 
wholesaler  said  that  from  the  profit  angle 
they  were  not  worth  selling. 

Two  others  commented  that  the  price 
structure  was  "weighted  too  heavily  on 
the  retail  side." 

The  company  said  they  dealt  with  900 
wholesalers  who  took  47  per  cent  of  sales 
bv  volume  in  the  UK.  That,  the  company 
claimed,  seemed  to  indicate  that  whole- 
salers found  the  business  worthwhile. 

To  calculate  the  returns  on  capital 
employed  the  Commission  used  two 
methods,  neither  of  which  the  company 
would  accept.  Method  one  was  to  appor- 
tion on  the  basis  of  the  ratio  of  the  vari- 
able costs  of  home  trade  sales  to  the 
variable  costs  of  all  sheaths  made  in  the 
UK  and  method  two,  to  apportion  on  the 
basis  of  the  ratio  of  home  trade  sales  to 
all  UK  sales  of  sheaths. 


Sir  Ashton  Roskill,  QC,  chairman  of 
the  20-strong  Monopolies  and  Mergers 
Commission 


Average  returns  on  capital  employed 
1969-73 

LRC  International  Group  20-1 

Group  products  other  than  sheaths  10-8 
LRI  sheaths 

method  one  77-2 

home  market  (ie  reference)  135-3 

overseas  25-8 
method  two 

home  market  (ie  reference)  101-3 

overseas  36-5 

UK  manufacturing  industry  130 

In  chapter  7  of  the  report,  the  Com- 
mission discusses  the  retail  prices  and 
distributive  margins.  Direct  sales  to  re- 
tailers are  reported  to  account  for  37  per 
cent  of  LRI's  sales. 

The  company  acknowledged  that,  in 
spite  of  their  efforts  to  persuade  retailers 
to  cut  prices,  "a  substantial  proportion  of 
LRI  sheaths  is  still  sold  at  the  last  re- 
commended prices.  They  also  drew  atten- 
tion to  the  extent  to  which  there  is  price 
cutting  at  present  in  the  sense  that  a 
good  proportion  of  retailers  have  absorbed 
VAT.  A  number  of  distributors  in  their 
evidence  to  us  referred  to  the  recom- 
mended prices  of  LRI  sheaths;  this  was 
no  doubt  due  to  the  fact  that  the  last 
recommended  retail  prices  were  shown  in 
the  Chemist  and  Druggist  price  list  until 
February/March  1973."  The  report  goes 
on:  "Since  early  1973  no  retail  prices 
for  LRI  sheaths  have  been  given  in  the 
list;  this  followed  an  approach  to  LRI 
by  the  Chemist  and  Druggist  asking  what 
the  retail  prices  would  be  on  the  intro- 
duction of  VAT  and  the  company's  reply 
to  the  effect  that  there  were  no  such  retail 
prices.  During  the  limited  inquiries  we 
made  from  distributors  we  found  a  num- 
ber who  were  buying  at  the  lowest  prices 
and  selling  at  the  last  recommended 
prices".  The  Commission  states  that  the 
National  Pharmaceutical  Union  told  them 
that  many  retail  pharmacists  were  selling 
LRI  sheaths  at  less  than  the  recommended 
prices,  but  the  Commission  found  little 
evidence  of  this. 

Continued  on  p219 
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SUB 

after  shampoo 

CONDITION 


protein  rinse 
for  normal  hair 


Sunsilk  Conditioner 
spring  predictions 
for  rapidly  rising  sales 
and  profits. 


X  February 


A  completely  new  look  for  Sunsilk  Conditioner-new 
packaging  design,  new  formula  and  perfumes  for  the  three 
variants.  A  bigger  Standard  size  and  a  new  Large  size. 


T  March 


Everything  comes  into  play  near  the  end  of  this  month.  A 
massive  £125,000  to  be  spent  on  advertising  in  the  next  four 
months  alone.Most  of  this  on  TV-a  new  media  for  Sunsilk 
Conditioner-plus  leading  women's  magazines  and  Radio 
Luxembourg.  A  month  with  the  taste  of  things  to  come. 


V  April 


This  month  expect  astronomic  results.Television  and  press 
continue  promoting  your  Sunsilk  sales.81%  of  the  target 
market  will  have  heard  of  New  Sunsilk  Conditioner.  Be 
certain  of  your  stocks  today  because  now  is  a  time  of 
surprises. 


Elida  Gibbs  Ltd 
The  Brand  Builders 


Atlas  introduce 

flash  new  packaging. 


Atlas  photoflash  cubes  and  bulbs  have  been 
iven  a  new  'team  strip':  bright  and  noticeable  blue- 
nd-white  packs. 

Result:  better  display  opportunity,  new  impetus 
jr  sales. 

We've  boosted  each  product's  name  and  type 
'ith  a  distinctive  colour  coding  for  instant  recognition. 

Result:  easier  stock  control,  easier  handling 
f  sales. 

And  our  comprehensive  range  of  projector  lamps 
nil  be  given  similar  treatment  too. 

Atlas  pre-packed  dispensers 
for  bulbs  and  cubes 

The  new  Atlas  Flash  Bulb  and  Flashcube  packs 
re  available  pre-packed  in  special  display  cartons. 


The  new  Magicube  packs  are  available  pre- 
packed in  the  popular  Atlas  gravity  feed  dispensers 
at  no  extra  cost.  Alternatively  you  can  get  new 
Magicube  packs  each  with  an  integral  header  card 
to  make  an  eye-catching  display  just  hanging  or 
standing  on  its  own. 

Either  way,  start  flashing  the  whole  range  of  new 
Atlas  Photoflash  packs  as  soon  as  possible.  Then 
stand  back  and  see  how  well  they  sell. 

See  your  rep.  or  contact  Thorn  Lighting,  Thorn 
House,  Upper  Saint  Martin's  Lane,  London  WC2H  9ED. 

Thorn  lighting 

Currently  the  most  effective 
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LRC  pointed  out  that  they  had  main- 
tained stable  prices  and  the  Commission 
agreed   in  respect   of  existing  products. 

On  distributive  margins  the  Commis- 
sion accept  that  a  high  level  has  been  tra- 
ditional; there  were  historical  reasons  for 
this.  LRI  said  they  had  to  accept  the 
position  but  as  they  introduced  new  lines 
they  brought  down  the  profit  margin.  The 
report  continues: 

"The  company  may  well  have  had 
conflicting  motives  and  aims  in  respect 
of  distributors'  margins,  and  its  policy 
may  have  been  ambivalent.  On  the  one 
hand  it  will  have  realised  that  its  actual 
market  was  only  a  fraction  of  the  poten- 
tial market,  and  that  it  might  be  in  its 
interest  to  'normalise'  the  trade;  and  if 
it  could  do  so  it  might  be  able  to  main- 
tain the  level  of  its  selling  prices  and 
profit  margins  on  a  larger  turnover  with  a 
lower  level  of  retail  prices.  On  the 
other  hand  the  high-margin,  underground 
nature  of  the  distributive  trade  helped  to 
protect  its  monopoly  position.  The  barber's 
shop  was  as  important  an  outlet  for  its 
product  as  the  more  'normal'  chemist's 
shop.  'Normalisation'  might  have  en- 
couraged competitors  to  enter  the  field." 
Hie  Commission  accept  that  the  com- 
pany in  recent  years  has  made  some  effort 
to  encourage  retailers  not  to  take  the 
maximum  margins  available  to  them  but 
adds  "We  note  that  LRI  took  no  posi- 


[)uring  the  last  few  weeks,  we  have  tried 
b  give  a  voice  to  the  feelings  of  resent- 
rient,  which  we  consider  to  be  felt  by  the 
iverage  pharmacist,  working  in  retail  at 
he  present  time.  These  feelings  directed, 
ometimes  emotionally  it  must  be  ad- 
nitted,  at  the  Society  and  its  Council 
rauld,  once  voiced,  be  expected  to  arouse 
Dme  opposition.  The  vehemence  of  the 
pposition  has  surprised  us,  the  obvious 
esistance  to  change  seems  almost  suffi- 
ient  reason  to  call  for  change. 
For  the  last  time  before  the  coming 
lections,  let  the  three  of  us  enumerate 
iir  views  in  support  of  our  nominations, 
J  that  members  can  form  a  considered 
pinion  of  our  "manifesto"  (for  those  who 
ke  that  term). 

1.  We  have  an  elderly  Council  which 
h  appointed  an  elderly  Statutory  Com- 
tittee.    We    believe    that    these  bodies 


tive  steps  to  discourage  continued  publi- 
cation of  its  former  recommended  retail 
prices  hy  the  Chemist  and  Druggist,  and 
that  it  was  only  when  approached  by 
that  journal  during  the  period  of  our  in- 
quiry (April  1973)  that  they  indicated 
that  there  were  no  retail  prices,  recom- 
mended or  otherwise." 

Government  accept  report 

Alan  Williams,  Minister  of  State  for 
Prices  and  Consumer  Protection,  told  the 
House  of  Commons  that  he  had  accepted 
the  recommendations  of  the  Commission. 
Mr  Williams  said  that  he  was  particularly 
concerned  that  there  should  be  a  sub- 
stantial reduction  in  retail  prices. 


Commenting  on  the  Commission's  findings, 
LRC  International  Ltd  said  the  com- 
mission's recommendations  were  con- 
fined to  the  company's  prices.  The  Com- 
mission had  failed  to  appreciate  the 
competition  posed  to  contraceptive 
sheaths  by  other  forms  of  contraception 
that  were  excluded  from  their  terms  of 
reference.  Nevertheless,  the  statement 
adds  the  Commission  recommend  that 
the  company's  prices  should  now  be 
reduced  to  a  point  at  which  the  com- 
pany's profitability  on  its  UK  trade  in 
contraceptive  sheaths  taken  in  isolation, 
would  amount  to  only  20  per  cent  on 
capital  employed.  That  was  before  and 
represented  only  10  per  cent  after  tax. 

"Capital  employed  is  taken  by  the 
Commission  at  written  down  historic  cost, 
that  is  far  less  than  the  value  today  of 
the  assets  in  1975  £'s,  and  is  confined  to 
tangible  assets.  The  recommendations, 
therefore,  take  the  most  successful  part 
of  the  company's  whole  business  and 
propose  a  rate  of  profit  for  that  part 
which  British  industrialists  today  would 


should  have  an  age  structure  more  closely 
allied  to  that  of  the  practising  member- 
ship. It  might  be  instructive  to  seek 
opinion  on  (i)  limiting  the  term  of  office; 
(ii)  increasing  the  opportunity  for  working 
pharmacists  to  put  themselves  forward  for 
election.  This  of  course  means  more  help 
with  locums  etc. 

2.  We  believe  that  retail  pharmacy  is 
the  backbcpie  of  our  profession,  if  only 
because  it  handled  over  200  million  pre- 
scriptions last  year.  For  retail  pharmacy 
to  continue  to  give  the  coverage  it  does 
at  present  without  a  scale  of  subsidies 
from  the  Government,  which  is  incon- 
ceivable, the  dispensing  services  it  pro- 
vides must  be  carried  on  side  by  side  with 
a  flourishing  counter  trade.  Professional 
pharmacy  will  mean  penury  for  many 
pharmacists  and  a  poorer  service  to  the 
patient.  The  Council  does  not  share  this 
view  as  evidenced  by  the  Care  judgment 
and  the  attitudes  to  trade  revealed 
therein. 

3.  We  question  the  existence  of  an 
inspectorate  in  the  paid  employment  of 
the  Society.  Those  who  defend  the  Drug 
Testing  Scheme  on  the  basis  of  "what 
have  we  got  to  hide?"  can  hardly  object 
to  a  Department  of  State  taking  over  the 
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Mr  Williams  said  he  was  requesting 
the  Director  General  of  Fair  Trading  to 
consult  LRI  with  a  view  to  "obtaining 
undertakings  from  them  to  take  action 
requisite  for  the  purpose  of  remedying  or 
preventing  the  adverse  effects  specified  in 
the  report". 

He  said  he  would  also  ask  DGFT 
to  consider  whether  "it  would  not  be 
appropriate  as  an  exceptional  measure,  for 
maximum  recommended  prices  to  be  spe- 
cified on  the  packets  in  which  the  goods 
are  sold  to  consumers." 

The  report  was  submitted  on  August 
13,  1974  and  published  last  week  by  HM 
Stationery  Office,  from  whom  copies  are 
obtainable,  price  £0-95. 


generally  recognise  as  inadequate  for 
complete  businesses,  taking  the  more 
successful  and  the  less  successful  parts 
of  the  business  together.  It  is  a  rate 
of  profit  much  lower  than  the  Com- 
mission's own  figure  for  the  company's 
profitability  on  its  export  and  overseas 
business  in  contraceptive  sheaths,  where 
the  company  is  in  full  competition  with 
other  producers  in  the  world  market". 

LRC  point  out  that  the  Commission 
give  no  reasons  as  to  why  20  per  cent  is 
an  appropriate  figure  and  was  not  sug- 
gested to  the  company  during  the  inquiry. 
"The  recommendations  made  by  the  six 
members  of  the  Commission  in  this  case 
are  so  obviously  wrong  as  to  call  into 
question  every  judgment  expressed  in 
the  report,"  say  LRC.  They  conclude 
that  it  is  important  for  British  industry 
at  large  that  the  recommendations  in 
the  Report  should  not  be  implemented 
otherwise  any  company  referred  to  the 
Monopolies  Commission  in  future  "is 
likely  to  find  the  very  viability  of  its 
business  destroyed." 


inspection.  Whose  testing  scheme  is  it? 
The  supposed  colleague-cum-inspector  can 
hardly  be  taken  at  face  value  when  he  has 
such  a  punitive  role.  We  should  have 
greater  faith  in  the  inspectors  if  they 
showed  any  appreciation  of  the  fact  that 
in  addition  to  poisons  registers  and  pre- 
scription books,  we  also  have  to  keep  up- 
to-date  with  cash  books,  VAT  ledgers, 
wages  books,  etc,  etc. 

4.  We  deprecate  the  Council's  involve- 
ment with  the  Central  Contractors'  Com- 
mittee. Although  not  perfect,  this  commit- 
tee has  shown  a  superior  record  of  action 
and  could  probably  achieve  some  solution 
to  the  festering  rural  dispensing  problem. 

5.  We  are  dismayed  at  the  patronising 
ways  in  which  Council  and  its  officials 
conduct  their  business  with  members  and 
other  pharmaceutical  bodies.  It  is  here 
that  we  see  the  need  for  immediate  action 
as  there  is  a  real  danger  of  Bloomsbury 
Square  becoming  a  self-perpetuating 
oligarchy. 

The  letter  from  Mr  Millward.  a  member 
of  Council,  stating  that  he  will  be  our 
enemy  if  we  gain  election,  is  typical.  We 
don't  however  seek  primarily  to  be  friends 
v  ith  the  circle. 

Continued  on  p  220 
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Continued  from  p219 

As  three  ordinary  pharmacists,  cur- 
rently working  in  rural  areas,  all  being 
members  of  Area  Chemist  Contractors' 
Committees  and  other  bodies,  all  being 
members  of  the  NPU's  voluntary  trading 
organisation,  we  feel  we  represent  the 
silent  majority  of  pharmacy. 

Although  we  write  from  a  retail  view- 
point we  want  a  complete  pharmaceutical 
profession;  our  hospital  colleagues  will 
recognise  that  they  don't  seem  to  suffer 
the  same  interferences  from  the  Society. 

We  thank  you,  Mr  Editor,  for  your 
space  and  forebearance  and  hope  that  the 
membership  grants  us  a  vote  of  confidence 
in  the  next  election.        Graham  Walker 

Donald  Ross 
Noel  Baumber 
Lincolnshire 

Countrywide  meetings  on 
new  VAT  accounting 

The  NPU  group  are  arranging  20  meet- 
ings in  various  centres  to  discuss  the 
new  schemes  for  VAT  accountancy  (see 
p  206).  They  will  be  addressed  by  either 
Mr  T.  P.  Astill  (NPU  deputy  secretary) 
or  Mr  E.  J.  Downing  (assistant  secretary). 
A  progress  report  of  the  NPU's  protest 
campaign  against  multiple  rates  will  be 
presented. 

The  venues  and  dates  are  given  below 
and  all  start  at  8  pm  unless  otherwise 
indicated. 
February : 

17:  Newcastle-upon-Tyne,  Airport  Hotel. 
18:  Leeds,  Lawnswood  Arms  Hotel,  Otley 

Road  (8.15  pm). 
20:  Nottingham,    Postgraduate  Medical 

Centre,  City  Hospital. 
21 :  Ipswich,  Post  House  Hotel,  London 

Road. 

21:  Blackpool,  Postgraduate  Centre,  Vic- 
toria Hospital  (7.45  pm). 

23 :  Manchester,  Grand  Hotel,  Aytoun 
Street  (2.45  pm). 

27:  Birmingham,  Imperial  Hotel,  Temple 
Street. 

27 :  Taunton,  County  Hotel. 
28 :  Newquay,  Riviera  Hotel. 
March 

3 :  Queensferry,  Deeside  Leisure  Centre. 
3 :  Plymouth,     Holiday     Inn,  Armada 
Way. 

4:  Southampton,  The  Post  House,  Her- 
bert Walker  Avenue. 

5 :  Aberdeen,  Tree  Tops  Hotel,  Spring- 
field Road. 

6 :  Glasgow,  Room  M406,  James  Weir 
Building,  University  of  Strathclyde. 

7 :  Brighton,  Postgraduate  Medical  Cen- 
tre, Brighton  General  Hospital,  Elm 
Grove. 

7:  Hull,    Postgraduate    Medical  Centre, 

Hull  Royal  Infirmary. 
10:  Canterbury,    County    Hotel,  High 
Street. 

1 1  :  Croydon,  Greyhound  Hotel,  Park 
Lane. 

13:  Cardiff,  Park  Hotel,  Park  Place. 
18:  London,  School  of  Pharmacy,  Bruns- 
wick Square. 
April 

9 :  Belfast,  Pharmaceutical  Society 
House,  73  University  Street. 


Sandoz  results  hit 
by  exchange  rates 

Sales  by  the  Sandoz  group  in  1974  at 
Sw  Frs  4,001m  were  up  10-6  per  cent  on 
1973.  Pharmaceuticals  which  accounted 
for  Sw  Frs  2,051 -4m  were  higher  by 
7-6  per  cent. 

The  increase  in  sales  was  slowed  down 
in  the  second  half  of  the  year  by  the 
recessive  economic  trend  and  by  exchange 
losses  through  exchange  rates,  the  latter 
accounting  for  Sw  Frs  280m. 

In  the  major  markets  pharmaceuticals 
enjoyed  a  growing  demand,  not  fully 
reflected  in  the  division's  1974  growth 
rate  as  a  result  of  the  disposal  at  the 
beginning  of  the  year  of  a  Canadian 
subsidiary,  Hartz  Co,  Toronto. 

BAT's  cosmetics  turnover 
up  £10m  in  1974 

Turnover  of  the  cosmetics  side  of  British- 
American  Tobacco  Co  Ltd's  business  for 
the  year  ended  September  30,  1974, 
amounted  to  £56-8m  against  £46-2m  in 
the  previous  year.  Operating  profit  rose 
to  £3-2m  from  £2-5m. 

The  directors  say  that  the  continued 
success  of  the  Yardley  and  Morny  busi- 
nesses in  the  UK  was  the  main  reason 
for  the  increased  profits. 

The  recommended  dividend  for  the 
year  is  10-417p  (against  9-555p)  per  unit. 

Wm  Ransom's  interim 

For  the  half  year  to  September  30,  1974, 
William  Ransom  &  Son  Ltd  report  profits 
before  tax  up  from  £76,000  to  £101,000 
on  turnover  of  £650,000,  up  from 
£485,000.  The  directors  say  that  profits 
for  the  full  year  should  be  above  those 
of  1972-73  although  they  may  not  show 
the  same  percentage  increase  as  the  in- 
terim figures. 

Boost  for  Glaxo  exports 

Two  large  orders  for  pharmaceuticals  and 
antibiotics  were  recently  received  by  Glaxo 
Holdings  Ltd  from  the  Saudi  Arabian 
Health  Ministry.  They  increase  the  total 
value  of  the  group's  business  with  the 
Ministry  in  the  past  six  months  to  more 
than  16  times  the  already  appreciable 
amount  for  the  previous  six  months. 

In  addition,  an  order  placed  with 
Evans  Medical  Ltd,  by  the  same  Ministry 
for  the  supply  of  extracts,  tinctures, 
galenicals,  and  chemicals,  as  well  as  for 
over  112  million  tablets,  is  the  largest 
single  order  in  Evans  Medical's  history. 

Roche  hearing  adjourned 

Mr  Justice  Goulding  was  told  in  the 
High  Court  last  week  that  interim  moves 
by  Hoffman-La  Roche  questioned  the  ex- 
tent to  which,  if  at  all,  the  Department 


of  Trade  and  Industry  and  the  Mono- 
polies Commission  could  rely  on  privilege, 
on  the  basis  of  public  interest,  as  a 
reason  for  not  disclosing  certain  docu- 
ments (see  C&D,  February  1,  p  151).  The 
judge  adjourned  the  hearing  for  a  date 
to  be  fixed. 

Briefly 

Federated  Chemical  Holdings  Ltd  (for- 
merly Greeff  Chemicals  Holdings)  have 
sold  their  8  per  cent  holding  in  Croda 
International  Ltd  for  £1,851,000. 

American  Cyanamid  had  net  earnings  of 
$154-7m  in  1974  against  $114-0m  in  1973. 
Worldwide  sales  were  up  by  21  per  cent  at 
SI  ,780m. 

Appointments 

Kimberly-Clark  Ltd  have  appointed  Mr 
M.  O'Hanlon  manager  of  their  mill  at 
Prudhoe,  Northumberland. 
Willows  Francis:  Mr  M.  Scott  has  been 
appointed  sales  office  manager  for  the 
chemist  and  veterinary  division  and  M 
A.  C.  Lomax,  the  company's  hospital 
products  manager. 

Boots  Company  Ltd:  The  following  have 
been  appointed  directors  of  subsidiarj 
companies: — Boots  the  Chemists  Ltd,  Mi 
S.  Burdon,  MPS,  Miss  G.  Davis,  Mr  M 
Gibson,  Mr  P.  H.  Van  Oss.  Boots  Pun 
Drug  Co  Ltd,  Dr  E.  E.  Cliffe,  MA,  DPhil 
FIBiol,  Miss  J.  Savage.  Boots  Interna 
tional  Ltd,  Mr  I.  F.  Kent,  Mr  T.  G 
Richardson. 
Mr  Peter  Nicholls  has  rejoinec 
Chemist  and  Druggist  as  representativi 
ia  London  and  the  Northern  Horn 
Counties.  He  was  previously  in  the  adver 
tisement  sales  team  from  1951  to  196 
and  has  lately  been  with  two  other  Bern 
Brothers'  publications,  Hardware  Trad 
Journal  and  Printing  Trades  Journal  a 
London  manager.  Mr  John  Thelwell,  wh 
has  represented  C&D  in  the  territor 
since  March,  1973,  has  joined  Cabine 
Maker  (another  weekly  in  the  Ben 
group)  to  work  on  a  new  development. 


Mr  Tom  McAuliffe,  MPSI,  who  has  bee 
appointed  to  the  board  of  Allied 
Pharmaceutical  Distributors  Ltd,  the 
Dublin  and  Limerick-based  wholesale 
chemists.  He  will  be  managing  director 
of  their  new  subsidiary  company. 


15  February  1975 


Chemist  &  Druggist 


When  you're  on  to  a  good  thing 

-stick with  it! 


Stick  with  the  brand  leader. 


Research  figures  show  that  together  Elastoplast  Airstrip 
and  Stretch  Fabric  now  hold  over  61  %  of  the  sticking  plaster 
market.  Nearly  double  the  share  of  the  next  most  popular  brand! 

Stick  where  the  heaviest-ever 

TVcampaign  is. 

This  year's  Elastoplast  TVcampaign  will  be  the  LARGEST 
EVER.  91%  of  all  housewives  will  see  our  commercials  on  an 
average  of  over  seventeen  times  each. 

Elastoplast-f  irst  in  First  Aid. 
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It  can  cure  a 
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headache 
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Rotary  ijf  Spacemaker 

—55  ft.  of  displa  y  in  33  "  of  space 

To:      R.D.S.  GROUP  LIMITED, 

7.  HIGH  STREET,  EWELL,  SURREY  Tel:  01-3930081 

Please  send  me  full  details  of  Rotary  Spacemaker 

NAME  

ADDRESS   

  TEL   CD2 


When  you're  looking 
for  a  quality  containerl 
make  sure  it's 
Beatson 


Beatson, Clark &Co. Ltd., 
Rotherham,  South  YorkshireS602AA. 
Tel:  0709  79141.Telex:  54329. 


Beatson 
Clark 


BCG268(a)  [?| 


5  February  1975 


Chemist  &  Druggist  223 


Market 
News 


OILS  STILL  WEAK 

London,  February  12:  The  easy  tone  of 
the-  essential  oil  market  was  maintained 
during  the  week.  Lower  were  bois  de 
rose,  cassia,  citronella,  geranium, 
lemongrass  and  sandalwood.  Ceylon  cin- 
namon leaf  was  an  exception  being 
dearer  on  the  spot  by  £0-30  kg. 

In  crude  drugs,  menthol  eased  slightly 
through  lack  of  demand.  Offers  of  ergot 
were  renewed  after  a  long  absence. 
Belladonna  root  was  soarce  and  any 
stocks  available  will  command  a  pre- 
mium over  the  last  quoted  rates. 

Pharmaceutical  chemicals  continue  to 
rise  in  price.  Since  last  recorded  the 
following  are  among  those  which  have 
moved  up:  Ammonium  chloride,  benzoic 
acid,  carbon  tetrachloride,  phosphoric 
and  hypophosphorous  acids,  and  sodium 
sulphite. 

Production  of  sulphuric  acid  by  the 
members  of  the  National  Sulphuric  Acid 
Association  during  1974  at  3,854,995 
metric  tons  was  0-8  per  cent  below  that 
in  1973.  Consumption  at  4,155,998  tons, 
which  included  recovered  acid  and  im- 
ported acid,  was  down  by  3-8  per  cent. 

Pharmaceutical  chemicals 

Aloin:  50-kg   lots  £12.90  kg. 

Ammonium     chloride:     Pure     in     50-kg  lots 

£0.2059   kg   for  powder. 

Amylobarbitone:  £5.41  kg;  sodium  £6.30  in  5-kg 
oacks. 

Atropine:  (per  kg  for  J-kg  lots)  Alkaloid  £85.00, 
■nethonitrate  £95.00;  methylbromide  £83.50;  sul- 
phate £66.50. 

Bacitracin  zinc:  £3.00  per  mu. 
Benzocaine:  50-kg   lots  of  BP  £3.53  kg. 
Benzoic  acid:  BP  in  500-kg  lots  £0.5352  kg  (50 
<g  kegs). 

Brucine:  Sulphate  £25.00  kg. 

Butobarbitone:  £6.75  kg   in  5-kg  packs. 

Caffeine:    Anhydrous    £3.30    kg    in    100-kg  lots; 

citrate  £2.40  kg   (50-kg  lots). 

Cantharadin:  10-g  lots  £0.75  per  g. 

Carbon    tetrachloride:    Technical    in    4-ton  lots 

£185.60  metric  ton. 

Chloral  hydrate:  50-kg  lots  £1.00  kg. 

Chloramphenicol   palmitate:   £40.00   per  kg. 

Chloroform:  BP  from  £258  metric  ton  in  280-kg 

drums  to   £310   in   35-kg   drums.   2-litre  bottles 

E1.50J    each;    anesthetic    £0.50    per    500  mil 

bottle. 

Colchicine:   £0.90-£1.00   per  g. 
Cortisone:  Acetate  £295-£380  kg. 
Deltacortisone:  E450-E480  per  kg. 
Dexpanthenol:  10  kg. 
Dextromethorphan:  Hydrobromide  £110  kg. 
Digoxin:  £2.85  per  g. 
Dimidium  bromide:  5-g   lots  £3.20  g. 
Ephedrine:    Alkaloid   £18.70   kg    in    25-kg  lots; 
hydrochloride  £15.85;  sulphate  £17.40. 
Glucose:  (Per  metric  ton  in  10-ton  lots)  mono- 
hydrate    £158;    anhydrous    £248.50;    liquid  43° 
Baume  £140  in  5-drum  lots;  naked  £114  (tanker 
14-tons) . 

Hydrocortisone:  Acetate  and  base  £295-£385  kg. 
Hydrogen  peroxide:  35  per  cent  £167  metric  ton. 
Hypophosphorous  acid:  (50-kg  lots)  Pure  50% 
£2.2694  kg;  BPC  1959,  30%  £1.6566. 
Isoprenaline:  1-kg  lots,  hydrochloride  £36.00; 
sulphate  £30.00. 

Iron  phosphate:  50-kg  lots  £553.80  metric  ton. 
Magnesium  dihydrogen  phosphate:  £1.0054  kg  in 
50-kg  lots. 

Magnesium  peroxide:  50-kg  lots  23-25  per  cent 
£0.59  kg. 

Magnesium  sulphate:  BP  from  £65.00  metric  ton; 
commercial  £8.00. 

Methadone  hydrochloride:  Subject  to  Misuse  of 
Drugs  Regulations.  £1.33  per  5  g. 
Methyl  salicylate:   Per  metric  ton   in  5-ton  lots 
£610  delivered  UK. 

Oestradiol  benzoate:  £600-£750  per  kg. 


Opiates    (£  per 

kg)    in    1kg  lots, 

Subject  to 

Misuse   of  Drugs 

Regulations. 



Codeine 

From 

To 

alkaloid 

233.50 

240.40 

hydrochloride 

208.90 

— 

phosphate 

178.00 

183.40 

Diamorphine 

alkaloid 

232.90 

— 

hydrochloride 

258.60 

— 

Ethylmorphine 

234.40 

hydrochloride 

227.00 

Morphine 

alkaloid 

256.50 

264.70 

hydrochloride 

210.00 

216.10 

sulphate 

210.00 

216.10 

Penicillin:     Potassium,     sodium     or  procaine, 

sterile,  £14.50  per  1,000  Mu. 

Pethidine  hydrochloride:  From  £13.30  to  £14.90 

kg   as  to  the  maker  and  quantity.  Subject  to 

Misuse  of  Drugs  Regulations. 

Phosphoric  acid:  BP,  sg  1,750,  £0.2915  kg  in  10- 

drum  lots. 

Phthalylsulphathiazole:  50-kg  lots  £1.60  kg. 
Pilocarp.ne:  1-kg  hydrochloride  £96;  nitrate  £88. 
Polymyxin   B  sulphate:  £62.50  per  100  mu. 
Potassium  acid  tartrate:  BPC  from  £950  metric 
ton  delivered  in  bags. 

Potassium  citrate:  Granular  from  £556  to  £804 
per  metric  ton,  single  delivery.  Premium  for 
powder  £11. 

Potassium  hydroxide:  Pellets  BP  1963  in  50  kg 
lots,  £1.13  kg;  sticks  £4.10;  technical  flakes 
£0.3879. 

Potassium  phosphate:  BPC  1949  in  50  kg  lots, 

granular  £1.232  kg;  powder  £1.0596 

rrogesterone:  E12U-E220  per  kg. 

Pyrogallic  acid:  Pure  in  500-kg   lots  £7.08  kg. 

Quinine:  Minimum  prices  per  kg;  hydrochloride 

£91.50;  sulphate  £90.00,  nominal. 

Sodium  acid  phosphate:  BP  crystals  £0.7281  kg 

for  50-kg. 

Sodium  oenzoate:  BP  in  500  kg  lots  £0.4269  kg. 
Sodium  bicarbonate:  BP  £39.76  per  1,000  kg 
minimum  10-metric  ton  lots  delivered  UK. 
Sodium  carbonate:  Anhydrous  £132  metric  ton. 
Sodium  chloride:  In  10-ton  lots  £10.07  metric 
ton  ex  works. 

Sodium  citrate:  From  £496  to  £650  per  metric 
ton  as  to  maker.  Premium  for  powder  £11. 
Sodium  fluoride:  BP  keg  in  50-kg  lots  £1 .0723  kg. 
Sodium  hydroxide:  Pellets  BP  1958  in  50-kg  lots, 
£0.74  kg;  sticks  (BP  1958)  £2.76  kg  for  50  kg. 
Sodium  nitrite:  BPC  1963  50-kg  lots  £0.6903  kg. 
Sodium  pantothenate:  kg  £7.50;  5-kg  £6.50. 
Sodium  sulphite:  Crystals  £0.1443  kg  in  50-kg 
lots. 

Streptomycin:  £18.00  kg  base,  dihydrostreptomycin 
£18.50  kg  base. 

Terpineol:  BPL  in  50-kg   lots  £0.74  kg. 


Crude  drugs 

Belladonna:  (metric  ton)  Herb  £425  spot;  no  cif. 
Leaves  £800,  cif.  Root  £750  spot  nominal. 
Ergot:  Portuguese-Spanish  £1.50  kg  spot;  £1.40, 
cif.  East  European  £1.45  and  £1.35  respectively. 
Chilles:  (cif)  Nigerian  funtua  £420  ton;  New 
Guinea  £625. 

Gentian:  Root  £2.00  kg  spot;  £1.90  cif. 
Ginger:    (ton,    cif)    Cochin    £480,    Sierra  Leone 
not  quoted.   Nigerian  split  £490,  peeled  £650. 
Jalap:  Mexican  basis  15  per  cent  £1.70  kg  spot; 
£1.55,  cif. 

Kola  nuts:  W.  African  £1.65  metric  ton  £1.55,  cif. 
Nutmeg:  East  India  80's  £1,560  ton,  cif. 
Menthol:   Brazilian   £13.50   kg   spot,  £11.00,  cif. 
Chinese  £21.00  spot;  from  £17.75,  cif. 
Pepper:    (ton    cif)    Sarawak   black   £750,  white 
£895  prompt  shipment. 

Quillaia:  £1,350  metric  ton  spot;  £1,320,  cif. 
Seeds:  (ton)  Anise  China  Star  unselected  from 
£650  cif.  Caraway:  Dutch  £365,  cif.  Celery: 
Indian  £410,  cif.  Coriander:  Moroccan  for  ship- 
ment £135,  cif.  Cumin:  Indian  £625,  cif.  Dill: 
Indian  £190,  cif.  Fennel:  Indian  (prompt  ship- 
ment) £445,  cif.  Fenugreek:  £130,  cif.  Mustard: 
£320-£340  spot. 

Turmeric:  Madras  £265  metric  ton,  cif. 


Essential  oils 

Bois  de  rose:  Shipment  £6.00  kg,  cif. 

Cassia:    Chinese    £12.00    kg    spot;    £10.50  cif, 

nominal. 

Cinnamon:  Ceylon  leaf  £2.50  spot;  £2.20,  cif. 
English  distilled  bark  £180  kg. 
Citronella:    Ceylon    £1.85    kg    spot,    £1.30,  cif. 
Clove:  Madagascar  leaf  £3.65  kg  spot;  £2.75,  cif. 
Coriander:  £14.50  kg  spot. 
Cubeb:  English  distilled  £22.00  kg. 
Geranium:  (kg)  Bourbon  £24.50  kg  spot. 
Lemongrass:    Spot   £3.00   kg,   spot;    £3.00,  cif. 
Peppermint:   (kg)  Arvensis  Brazilian  £4.50  spot; 
£4.20,     cif.     Chinese    £7.50    spot;     £7.75  cif. 
American  piperata  from  £18.00. 
Sandalwood:  Mysore  £40.00  kg  spot  and  cif. 


The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press 
but  it  should  be  noted  that  in  the  present  state 
of  the  markets  quotations  change  frequently. 


Coming  events 


Monday,  February  17 

Enfield  Branch,  Pharmaceutical  Society, 
Medical  centre,  Chase  Farm  Hospital,  at  7.45  pm. 
Speaker,  Mr  M.  E.  Millward  (a  member  of  Council). 
South-east  England  Region,  Pharmaceutical 
Society,  Postgraduate  medical  centre,  Kent  and 
Canterbury  Hospital,  Canterbury,  at  8  pm.  Post- 
graduate lecture  on  "Development  of  drug  dosage 
design"  by  Dr  S.  S.  Davis. 
Aberdare,  Merthyr  and  Rhondda  Valleys 
Branch,  Pharmaceutical  Society,  Criterion 
Hotel,  Pontypridd,  at  8  pm.  Professor  D.  E.  Hughes 
on  "Pollution  of  the  environment". 

Tuesday,  February  18 

Ayrshire  Branch,  Pharmaceutical  Society, 
Savoy  Park  Hotel,  Ayr,  at  8  pm.  Mr  Lund  on  "Work 
of  the  department  of  Pharmaceutical  Sciences". 
Leicester  and  Leicestershire  Branch,  Pharma- 
ceutical Society,  Postgraduate  medical  centre, 
Royal  Infirmary  Leicester,  at  8  pm.  Joint  meeting 
with  Midlands  Branch,  Guild  of  Hospital  Pharmacists 
Mr  G.  Whittaker  on  "Planning  a  hospital". 

Wednesday,  February  19 

Bedfordshire  Branch,  Pharmaceutical  Society, 
Sun  Hotel,  Hitchin,  at  8  pm.  Mr  P.  Crees  on 

'Professional  pharmacy — Soviet  style". 
Galen  Group,  Pharmaceutical  Society, 

Greyhound  Hotel,  Croydon.  Eighth  anniversary 
dinner  and  dance. 

London  Branch,  Guild  of  Hospital  Pharmacists, 

and  the  Pharmaceutical  Society,  17  Bloomsbury 
Square,  London  WC1,  at  7  pm.  Professor  P.  Turner 
on  "Man  as  his  own  experimental  animal". 
West  Cumberland  Branch,  Pharmaceutical 
Society,  Hundith  Hill  Hotel,  Cockermouth,  at  8  pm. 
Discussion  on  "Use  of  restricted  titles  in  advertising". 
Southend  Branch,  Pharmaceutical  Society. 
Garons  No  2  Banqueting  Suite,  High  Street, 
Southend-on-Sea,  at  7  pm.  Annual  dinner  and 
dance. 

Thursday,  February  20 

Bristol  Branch,  Pharmaceutical  Society. 
Homoeopathic  Hospital,  Bristol.  Dr  D.  Burman 
(consultant  paediatrician)  and  Mrs  Rae  Ward 
(paediatric  dietician)  on  "The  needs  and  difficulties 
facing  children  on  special  foods". 
Burnley  Branch,  Pharmaceutical  Society, 
Ram  Inn,  Cliviger,  at  8  pm.  Social  evening. 
Dundee  and  Eastern  Scottish  Branch,  Pharma- 
ceutical Society,  Perth.  Film, "Formula  for 
progress"  by  Fisons  Ltd. 
Leeds  Branch,  Pharmaceutical  Society, 
Golden  Lion  Hotel,  Leeds,  at  8  pm.  Film  "Corps 
Profond"  by  Abbott  Laboratories. 
Millipore  (UK)  Ltd.,  Academic  centre,  Archway 
wing,  Whittington  Hospital,  Highgate  Hill,  London 
N1  9,  at  1 0  am.  One  day  seminar  on  "Preparing 
sterile,  particle-free  fluids  in  the  hospital  pharmacy". 
Details  from  Mr  A.  Francis,  Millipore  (UK)  Ltd., 
Millipore  House,  Abbey  Road,  London  NW10. 
Telephone  01-965  9611. 

Advance  information 

Huddersfield  Branch,  Pharmaceutical  Society, 
Meeting  will  be  held  Thursday  March  6,  at  the 
postgraduate  medical  centre,  Huddersfield  Royal 
Infirmary,  at  8  pm.  Talk  by  Dr  A.  M.  Barlow. 
(Corrected  note.) 

Sherwood  Region,  Pharmaceutical  Society, 

Postgraduate  course  on  "Cardiac  disorders  and  their 
treatment",  March  9  and  16,  9.45  am  to  6  pm. 
Details  from  Mr  G.  Benton,  The  Pharmacy,  Silver 
Street,  Bardney,  Lincoln,  before  February  8. 
Open  Medicine  Trust.  Conference  on  "Open 
medicine  and  its  implications".  University  of 
Liverpool,  April  4-6  (fee  £20).  Details  from  the 
secretary.  Open  Medicine  Trust,  36  Rudloe  Road, 
London  SW1  2  0DS 


FIP  secretariat  telephone 

The  telephone  number  of  the  ETA 
(Congress  and  group  travel)  —  the  secre- 
tariat of  the  FIP  Congress  in  September 
(last  week,  p  180)  —  is  currently  Dublin 
76  23  11.  The  number  given  in  the  Con- 
gress brochures  —  Dublin  68  86  04  — 
should  be  the  new  number  for  ETA 
from  about  March  onwards. 
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Vtestminsber 
report 


Cosmetics  safety 
law  planned 

The  Government  is  planning  to  introduce 
legislation  on  the  safety  of  cosmetics  in 
Britain,  announced  Mr  Alan  Williams, 
Minister  of  State,  Department  of  Prices 
and  Consumer  Protection,  in  a  Commons 
written  answer  on  Monday. 

Mrs  Joyce  Butler  had  asked  the  Secre- 
tary of  State  for  Prices  and  Consumer 
Protection  to  make  a  study  of  proposed 
French  legislation  on  tightening  controls 
on  cosmetics  —  which  included  a  dec- 
laration of  ingredients  —  with  a  view 
to  introducing  similar  legislation  in 
Britain.  Mr  Williams  replied  that  he 
knew  of  the  French  Bill,  and  he  intended 
making  regulations  on  the  safety  of 
cosmetics  as  soon  as  the  proposed  EEC 
directive  on  cosmetics  was  adopted.  The 
draft  directive  was  currently  under  con- 
sideration by  the  Community's  Council  of 
Ministers. 

Mrs  Butler,  who  also  asked  if  the 
French  proposal  came  within  the  scope 
of  the  EEC  draft,  stressed  the  importance 
of  securing  a  declaration  of  the  ingredi- 
ents of  cosmetics  in  some  form. 

Mr  Williams  replied  that  the  directive 


was  not  yet  finalised,  but  he  understood 
the  purpose  of  the  French  legislation 
was  to  implement  the  general  purposes 
of  the  directive.  The  question  about  a 
declaration  of  ingredients  was  being  ex- 
amined by  his  Department  although  it 
was  unlikely  to  go  as  far  as  to  require 
the  full  ingredients  to  be  listed  on  the 
label.  Replying  to  a  question  from  Miss 
Janet  Fookes,  Mr  Williams  said  he  would 
examine  the  quantities  in  which  cosmetics 
were  sold. 

Concession  on  capital 
transfer  tax 

The  Government  on  February  5  an- 
nounced a  concession  to  cut  the  rate  of 
the  capital  transfer  tax  small  businesses 
would  have  to  bear  under  the  provisions 
of  the  Finance  Bill. 

Mr  Joel  Barnett,  Chief  Secretary  to  the 
Treasury,  said  it  was  a  mistake,  in  the 
first  place,  to  imagine  that  all  small 
businesses  were  good.  They  were  not. 
Many  of  the  arguments  put  forward  were 
that  they  should  revert  to  the  form  of 
relief  previously  available,  the  abatement 
of,  say,  45  per  cent  of  business  assets. 
But  this  would  be  wrong  in  terms  of 
fiscal  privilege  as  compared  with  other 
taxpayers. 

There  was  a  better  way  to  help.  He 
proposed  a  separate  lifetime  scale  on  a 
steeply  progressive  basis  to  help  speci- 
fically small  businesses. 

It  would  start  at  about  50  per  cent  of 
the  death  rate,  rising  to  about  70  per 
cent  at  £250,000  and  rising  steeply  there- 
after, said  Mr  Barnett. 


The  result  would  be  a  substantial  re- 
duction at  the  very  lowest  levels  and  a 
reduction  down  to  about  two-thirds  of 
the  death  rate  at  £250,000.  At  this  level 
Sir  John  Hall,  proposer  of  an  Opposition 
amendment,  had  spoken  of  a  figure  of 
capital  transfer  tax  of  £119,000. 

Mr  Barnett  proposed  for  his  example 
that  when  a  business  was  left  for  a  son 
the  tax,  payable  over  eight  years,'  without 
interest,  would  be  payable  by  the  donee. 
Under  his  suggested  proposal,  the  tax 
then  payable  would  be  somewhere  be- 
tween £75,000  and  £80,000.  This  should 
not  be  too  difficult  to  pay. 

Mr  Barnett,  at  the  request  of  the 
Opposition  agreed  to  an  adjournment  of 
the  debate  for  further  study. 

Proprietary  drugs 
prescribing 

Baroness  Phillips  asked  in  the  Lords  last 
week  what  action  the  Government  pro- 
posed to  take  to  impress  upon  NHS 
doctors  the  importance  of  avoiding  the 
use  of  expensive  proprietary  drugs  where 
there  was  a  National  Formulary  un- 
branded  drug  of  equivalent  value.  Lord 
Wells-Pestell  a  Government  spokesman, 
replied  that  such  a  policy  had  been 
followed  since  the  days  of  National 
Health  Insurance  and  was  still  being 
prosecuted  vigorously.  The  Government 
had  initiated  a  comprehensive  review  of 
the  whole  question  of  prescribing  and 
had  sought  the  views  of  the  Medicines 
Commission  about  the  content  and  stan- 
dard of  medicines  advertising  and  about 
the  best  ways  of  keeping  doctors  informed. 


Hey! 

Modernisation 
+ Beauty  more 

than  skin  deep 


In  Savory  8-  Moore's  programme,  the  Curzon  Street  branch 
on  the  historical  site  of  old  May  fair  was  marked  for 
"special  treatment".  Nordia's  brief  was,  produce  a 
beautiful  shop  which  will  yield  a  higher  turnover  per 
square  foot. 

Nordia  have  done  just  that;  the  rich  red  backings  create  an 
atmosphere  for  the  expensive  cosmetics  and  perfumes 
they  envelope,  and  lighting  and  decor  harmonize,  to 
produce  the  atmosphere  required  in  this  unique  trading 

area. 

But  the  result  is  more  than  skin  deep.  Commercially,  it's 
the  success  it  was  intended  to  be  and  as  we  at  Nordia 
have  a/ways  preached,  that's  what  it's  all  about. 
Nordia  can  make  your  shop  more  customer  appealing  - 
more  profitable  and  all  within  your  budget. 
Please  tell  me  the  full  Nordia  Story. 

*  NORDIA 


Nordia  know  about  retailing  -  Nordia  can  help. 
Leeds  Office: 

William  Mason  &  Son  Ltd, 
Gelderd  Rd.  Leeds  LS12  6JD. 
Tel:  Leeds  459554 


it? 


London  Office : 
2,  Grosvenor  Garden 
Victoria,  London 
SW1W0DH. 
Tel  :  730.2238 


In  a  market  which  has  grown  60%  in 
volume  in  three  years,  and  last  year  topped 
£5  million,  one  brand  stands  head  and 
shoulders  above  the  rest. 

Ambre  Solaire,  the  original,  from 
France.  Ambre  Solaire  outsells  all  other 
suntan  brands-added  together! 

Has  60%  of  the  market  all  to  itself. 
And  is  still  growing  from  strength  to 
strength -despite  the  problems  we  all 
experienced  in  1974:  the  three  day  week, 
followed  by  the  three  day  Summer! 

And  that's  why  we've  invested  in  a 
massive  new  production  line,  backed  by  a 
streamlined  delivery  system.  All  geared  up 
to  give  you  all  the  AS  you  want,  as  and 
when  you  need  it. 

And  you're  going  to  need  it.  Because 
1975  sees  the  biggest  ever  promotional 
programme  for  Ambre  Solaire. 

A  colossal  £V4  million  budget 
above  and  below  the  line.  Including 
powerful  peak  season  television,  and 
compelling,  comprehensive  point  of  sale. 
All  to  ensure  that  Ambre  Solaire  is  your 
most  profitable  line  of  all  this  Summer. 

Overleaf  you'll  find  a  complete  list  of 
Ambre  Solaire  products  (including  new 
high  protection  Ultra  Screen)  which  you 
can  order  through  your  L'Oreal  rep,  or 
from  your  usual  wholesaler. 

Any  queries  contact  us  direct  on  the 
Ambre  Solaire  Hotline:  01-629  8240, 
Ext.  12  or  15. 

For  best  results,  think  big. 
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ORALGER 


I 


pellets  °  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


ism 


SURGICAL  ELASTIC  HOSIERY 


NEWBALL  &  MASON  LTD. 

Established  In  1850 

THE   MOST   COMPREHENSIVE   RANGE  OF   HERBAL  EXTRACTS. 
CULINARY    HERBS.    SPICES.    FOOD    FLAVOURS    AND  FOOD 
COLOURS. 

Specially  packed  with  the  retail  Pharmacy  In  mind. 
Send  for  detailed  price  list  or  telephone  SEDGLEY  2537. 


BURTON 


DORMSTON  TRADING  ESTATE, 
ROAD,    DUDLEY,    WEST    MIDLANDS,  DY1BR. 


•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made  to  Measure 
Also  obtainable  direct  or  through  your  wholesaler.  Write  for  literature. 

Abdomnial  Belts  -  Spinal  Supports  -  Elastic  Band  Trusses  •  Jock  Straps 
Suspensory  Bandages      -      Athletic  Slips      -      Stockinette  Bandages 

e    e  til  le   LTD  Vernon    Works,    Basford,  Nottingham 

E.  SALLIS   u  i  u  . ,         phoiw.  77841.2  Gramg.  EM|ne8a 


Classified 
Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London,  EC4A  3JA. 
Telephone  01-353  3212. 

Publication  date  Every  Saturday. 


Display/Semi  Display  £3  00  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 
Whole  Page  £250  (254mm  x  178mm). 
Half  Page  £150  (125mm  x  178mm). 
Quarter  Page  £80  (125mm  x  86mm) . 

Lineage  £0-60  per  line,  minimum  5  lines  @  £3  00. 

Box  Numbers  £0  30  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 


Business  opportunities 


WANTED 


A  SALES  FORCE 

We  have  a  fine  range  of  Hair  Goods— rollers, 
decorative  slides,  etc.,  and  are  seeking  a 
working  association  with  a  Company 
marketing  compatible  but  non-competitive 
merchandise. 

If  you  have  an  efficient  Sales  Force  with  the 
capacity  to  handle  additional  products, 
calling  on  Chemists  and  Departmental 
Stores  in  the  UK,  we  would  like  to  meet  you. 

Please  write  to  the  Deputy  Managing 
Director,  Box  No  2306. 


Hospital 
appointments 


REDBRIDGE/ 
WALTHAM  FOREST  AREA 

HEALTH  AUTHORITY 
EAST  RODING  DISTRICT 

KING       GEORGE  HOSPITAL, 

Eastern  Avenue,  llford,  Essex. 
BARKING  HOSPITAL,  Upney 
Lane,  Barking,  Essex. 
PHARMACISTS  required  full  or 
part-time,  for  duties  at  either 
of  the  above  hospitals.  Both 
hospitals  are  in  pleasant  outer 
London  Residential  Areas  and 
are  both  adjacent  to  Under- 
ground Stations,  with  direct 
access  to  Central  London. 
Salary  scale  £2,325-£2,994  plus 
£312  p. a.  London  Weighting 
and  Threshold  Agreement  pay- 
ments. Enquiries  and  applications 
to  the  District  Pharmaceutical 
Officer,  Barking  Hospital,  Upney 
Lane,  Barking,  Essex.  Telephone 
01-594  3898. 


Services 


COSMEFORM  LIMITED 

Offers  the  following  professional 
services. 

Complete  product  conception  to 
final  manufacture. 
Formulations    to    customers'  re- 
quirements. 

All  aspects  of  quality  control 
including  physical  and  chemical 
specifications  and  bacteriological 
testing. 

Comprehensive  advice  on  pro- 
duction. 

Advice     regarding     choice  and 
purchase    of    manufacturing  and 
filling  equipment. 
Manufacturing    and   filling  facili- 
ties arranged. 
Enquiries  invited. 

COSMEFORM  LIMITED, 
5  Oaklands  Avenue,  Wistow, 
Huntingdon,  PE17  2QF. 


Miscellaneous 


LEICESTER 


FASHION  JEWELLERY 
DISPLAYS 

A  magnificent  range  of  fast 
selling  fashion  jewellery  all 
beautifully  presented  on 
elegant  displays  complete 
with  back  up  packs.  Every 
line  clearly  marked  with 
suggested  retail  price.  For 
details  of  these  fabulous 
money  spinners  phone 
(0533)  26403  or  write  to 
3TARGEMS,  52  MOUNT 
RD.,  LEICESTER.  STAR- 
GEMS  SELL  NATIONWIDE. 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd 
34  Shudehlll,  Manchester  M4  1EY 
Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery.  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 


Our  address 
for  Box  No. 
replies  is: 

Chemist  &  Druggist 
25  New  Street  Square 
London,  EC4A  3JA 
Tel:  01-353  3212 
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Appointments 


CENTRAL  NHS  (CHEMIST  CONTRACTORS)  COMMITTEE 

A  New  Position 

DEPUTY  CHIEF  EXECUTIVE 


Applications  are  invited  from  those  with  proven  administrative  experience  and  experience  in 
negotiations. 

Applicants  should  preferably  be  pharmacists.  Retail  Pharmacy  experience  is  desirable  —  a 
legal  qualification  an  asset. 

Salary  around  £8500  (subject  to  negotiation) 

A  car  will  be  provided 

There  is  a  contributory  pension  scheme. 

When  he  has  confirmed  his  ability  and  suitability  the  successful  applicant  will  take  over  as 
Chief  Executive  with  a  salary  review. 

Applications,  in  writing,  with  full  curriculum  vitae  in  strict  confidence  to: 

G.  T.  M.  David,  Esq,  OBE,  FPS,  JP, 
Chairman, 

Central  NHS  (Chemist  Contractors)  Committee, 
Mallinson  House, 
321  Chase  Road, 
London  N14  6JN 


MANAGER 

required  for  Modern  Phar- 
maceutical Factory  in  West 
Africa.  Previous  experience 
in  the  pharmaceutical  in- 
dustry essential.  The  posi- 
tion offers  the  right  man 
good  prospects  within  the 
International  Group,  con- 
trolling our  West  African 
factories.  Age  27-35. 

Please  reply  to:  Box  No. 
2305. 


For  Sale 


FULLY  FASHIONED  BABY  PANTS 

Small,   medium,    large,  ex-large 
White  and  colours. 

NYLON  BABY  PANTS 

Plastic  lined.  White  and  colours 

TIE  PANTS 

Also  Cotsheets.  Plastic  Bibs  in 
plain  and  nursery  print. 

Made  in  England. 

A.  &  H.  HEYMAN 
Horndale  Avenue,  Aycliffe 
Industrial  Estate,  Co.  Durham 

Telephone  Aycliffe  3307 


Agents 


LUCRATIVE  AGENCY  available  for 
the  retail  trade  in  all  areas  except 
West  Midlands  and  North  West 
England.  The  product  is  a  top 
quality  nappy  liner  with  a  price 
advantage,  a  good  sales  record 
and  own  name  facility  for  small 
quantities.  Product  enquiries  would 
also  be  welcomed  from  independent 
and    group    retailers.    Box  2301. 


AGENTS  REQUIRED  to  contact 
Chemists  in  the  following  areas  — 
Hants,  Dorset  and  Wilts  —  Surrey, 
Sussex  &  Kent  —  East  Anglia  — 
Middlesex  and  Essex  —  to  introduce 
a  new  Children's  Product  which  is 
being  advertised  nationally.  Replies 
to  —  Fennings  Pharmaceuticals,  86, 
Hurst    Road,    Horsham,  Sussex. 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd.,  6/7  Wellington 
Close,  Ledbury  Road,  London,  W.11 
Tel:  Park  3137-8 


Businesses 
for  sale 

Small  pharmaceutical  mar- 
keting company,  never  ex- 
ploited,    but     with  very 
attractive   range   of  trade 
marks  that  would  be  unob- 
tainable today,   is  offered 
for  sale  by  business  man 
with  other  interests. 
Virtually   never   traded  in 
U.K.   and   is   ripe  for  re- 
packaging and  exploitation. 
Many  products  carry  cur- 
rent licences  of  right. 
Trade  Marks  include  Remo- 
pain,   Dyspepsit,  Asthama- 
lyte,     Goutosan  Golden 
Pills,     Silgees,  Vigorets, 
Leanogin,  etc.,  etc. 
Small  export  turnover. 
No  manufacturing.  Offered 
at  £7,500. 
Box  No.  2307. 


VALUABLE  DISPENSING 
CHEMIST  BUSINESS 
for  sale. 

Turnover  approximately  £57,000 
per  annum.  Together  with  lease- 
hold interest  of  prime  shop  pro- 
perty situated  in  finest  trading 
location  in  Stratford-upon-Avon. 
Price  for  Business  and  Lease 
£15,000  plus  S.A.V. 
JONES     MARTIN    021-454  4401 


Shopfitting 


WEST 

COUNTRY 

SHOPFITTING 

Rayman  Enterprises  the  com- 
plete shopfitters  will  soon  be 
moving  to  Tiverton. 

Internal  fittings, 

Shopfronts  or 

complete  shops. 

Terms  available. 

Enquiries  at  present: 

Telephone  Dartford  27568  — 

any  time  any  day. 

(Cheap  evening  calls.) 
ESTIMATES    AVAILABLE  NOW. 


SHOP  INTERIOR  FITTINGS  and 
SHOPFRONTS  for  CHEMISTS 

Wide  choice  of  Modern  Equipment 

at  Attractive  Prices 
Free  Advisory  &  Planning  Service 
Phone  without  obligation 
061-445  3506 
H.  A.  Peyser  20  Fairfax  Avenue 
Didsbury  Manchester  M20  OAJ 


SHOPFRONTS  and  interior  fittings 
by  Chemist  Specialists.  WARWICK 
SHOPFITTING,  20  Rudd  Street, 
London,  SE18  6RS.  Tel:  01-854 
0343. 


Printed   in  Britain  by  W.  S.  CAINES  Ltd,   Plaistow,   London   E.13,  and  published  by  BENN  BROTHERS  LTD,  25  New  Street  Square,  London,  EC4A  3JA. 

Registered   at  the  GPPO  as  a  newspaper  22/1  8/24S. 


AVAILABLE  SHORTLY 


Chemist  &  Druggist 
Directory  1975 

The  essential  reference  for  every  pharmaceutical 
manufacturer  wholesaler  and  retailer 


Compiled  by  Chemist  &  Druggist  - 
the  newsweekly  for  Pharmacy  - 
Chemist  &  Druggist  Directory 
provides  readers,  at  home  and 
overseas,  with  a  wealth  of  detail  on 
this  vast  and  complex  market. 
Recognised  as  a  standard  work  of 
reference  in  its  field,  the  contents 
of  the  new  edition  will  include: 

Tablet  &  Capsule  Identification  Guide 

Manufacturers  and  Suppliers  Index 

Buyers  Guide 

Who  Owns  Whom 

Pharmaceutical  Organisations 

Professional  and  Trade 
Organisations 

National  Health  Service 
Dangerous  Drugs 

Salaries  of  Pharmacists  and 
Assistants 

Medicines  Acts  1968  and  1971 

Value  Added  Tax 

Wholesalers  of  pharmaceuticals, 
cosmetics,  toiletries,  and  sundries 

Multiple  Retail  Outlets 

NHS  Pharmaceutical  Officers 

Hospital  Pharmacists 


Chemist&Drugqist 

AND  TABLET  AND  CAPSULE  IDENTIFICATION  GUIDE 


Price  £8.50  per  copy, 
including  postage  and  handling. 

Special  price  to  Chemist  &  Druggist  subscribers 
£5.50  per  copy  including  postage  and  handling. 


Order  from  Chemist  &  Druggist 

25  New  Street  Square  London  EC4A  3JA 

Telephone  01-353  3212 
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Wfeddel  Insulins 

PUTTING 
THE  SHOT 
IN  THE 
RIGHT 
PLACE  ? 


The  majority  of  British  hospitals 

dispense 


WEDDEL  INSULINS 


[UP 


Many  of  the  new  insulin  dependent 
diabetics  will  be  receiving 


WEDDEL  INSULINS 


Fl 


Help  reassure  these  customers  by 
continuing  to  dispense 


WEDDEL  INSULINS 


Contact  Weddel  Pharmaceuticals  Ltd.  for  supplies  of:-  Insulin  Injection  B.P., 
Isophane  Insulin  Injection  B.P.,  and  Protamine  Zinc  Insulin  Injection  B  P. 

*  Weddel  for  patient  confidence  ' 
WEDDEL  PHARMACEUTICALS  LTD. 

SALISBURY  HOUSE  LONDON  WALL  LONDON  EC2M  5XD 
TEL.Q1-63B  4&37 


